
A CASE 
FOR HIRING 

AN EXPERT TO 
GROW YOUR 

 BRAND.



Engage an award-winning, 
strategic, brand development 
and advertising agency with 
the experience, talent and 

moxy to elevate your brand 
to prominence.



Evolve your strategy. 
Fine tune your positioning.

Refresh your brand landscape. 
Be the standout brand. 

Presenting StimulusBrand Communications.         
We’ve developed strategic marketing and advertising for banks, hospitals, law firms, 

sports teams, museums, real estate, schools, insurance companies, healthcare, energy, 

transportation, tourism, eyewear, building products, and even a brew pub.

Whether launching a new business or product, repositioning, expanding, or trying to 

adapt to a changing market, we’ll help ensure that your logo, visual identity, website, 

sales collateral, advertising, videos, display, social content, public relations, and more are 

consistently on point and supporting your unique brand. We help company leaders focus 

on their core values and their target customer’s wants and expectations, and then 

execute cohesive marketing across multiple media channels — all to make yours their 

brand of choice and grow your business.

The following pages feature creative samples from campaigns created for our clients. 

Companies like: Philadelphia Insurance, Stewart Xerox, New Jersey Tourism, Prudential, 

World War II American Experience Museum, the USDA, Brown & Brown Benefit Advisors, 

The Bank of Princeton, Mid-State Lumber, SMUG Brewing, Gold Strike Casino, and more.

Are you ready for a new brand landscape?  Preview these creative samples and more 

at http://stimulusbrand.com/work/cases/  Call Tom McManimon at 609.538.1126. 

Our Vision
Henry J. Austin Health Center will improve the quality of 

life through superior healthcare outcomes for the greater 

Trenton community as their medical home of choice.

Our Mission
The Henry J. Austin Health Center provides patient-

centered, comprehensive, accessible, efficient, quality 

primary care, mental health and substance abuse 

treatment services to the culturally diverse greater 

Trenton community. Our exceptional, dedicated, 

well-trained team delivers best practice healthcare, 

working with community partners to provide extra-

ordinary customer service and quality outcomes.

Services
Primary Care for Adults

Women’s Health

Primary Care for Children

Dental Services

Nutrition Services

HIV Treatment and Testing

Laboratory Services

Social Services Support

Pharmacy Services

Eye Care

Podiatry (Foot Care)

Mental and Behavioral Healthcare

Drug and Alcohol Abuse Counseling
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Henry J. Austin Health Center
Brand strategy, positioning, logo and visual brand styling, advertising, brochures, copy, web, stationery materials, 
banners & signage, email and e-signature formatting, powerpoint presentations, sub-brand logos, and more.

Tom McManimon • 609.538.1126

321 North Warren Street 
Trenton, NJ 08618 • (609) 278-5900
www.henryjaustin.org

Quorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut  dolomagna aliquam erat volutpat. 
Ut wisi enim ad minim veniam.  nibh euismod tincidu

Quoem ipsum dolor sit amet 
consectetuer adipiscing elit. 
sed diam nonummy nibh euismod tin 
cid unt ut laoreet dolore magna aliqu]
am erat volutpat. Ut wisi enim ad min 
im veniam, quis nostrud exerci tation ull 
amcorpersu scipit lobortis nisl ut aliquip 
ex ea comm odo consequat 
duis autem velleum iriure dolor inhe
ndrerit in vulputate velit esse aliqua
m erat volutpat. Ut wisi enim admin 
commodo consequat .....MORE.

Quorem ipsum dolor sit amet consectetuer adipiscing elit olor consectetuer 
Quorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat duis autem velleum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat velillum.

Quorem ipsum dolor sit amet consect etuer 
adipiscing elit olor sit amet consectetuer 
Diam nonum my nibh euis mod tincid unt ut laoreet dolore magna 
aliqu am erat volutpat. Ut wisi enim ad minim veniam, quis nostrud 
exerci tati duis autem velleum iriure dolor in henderit in vulputate 
velit esse mole stie im ip ex ea commodo consequat or in heerit 
in vulputate velit esse mole velillum.

CENTER FEATURE NEWS

COMMUNITY FEATURE
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SCHEDULE AN APPOINTMENT

Our mission is to be sure that you, our patients, 
get the care you deserve, when you need it!

OUR PROMISE  NUESTRA PROMESA

En HJAHC, no rechazaremos a ningún paciente que necesite atención. 
Si algún miembro de nuestro personal le dice que no puede ser visto, por cualquier 

motivo, llame a la Administración inmediatamente al (609) 278-6363.

Nuestra misión es asegurarnos de que usted, nuestros pacientes, 
reciban la atención que merecen, cuando la necesitan.

Best Practice Healthcare • Extraordinary Customer Service • Quality Outcomes

At HJAHC, we will not turn any patient away that is need of care. 
If any member of our staff tells you that you can not be seen, for any 
reason please call Management immediately at (609) 278-6363.

321 N. Warren Street  •  Trenton, NJ 08618  •  www.HenryJAustin.org

Best Practice Healthcare • Extraordinary Customer Service • Quality Outcomes

321 N. Warren Street
Trenton, NJ 08618  

321 N. Warren Street
Trenton, NJ 08618

Kemi Alli, MD
Chief Executive Officer

kemi.alli@henryjaustin.org

321 N. Warren Street
Trenton, NJ 08618
Tel: 609.278.5939
Fax: 609.695.3532
Cell: 609.775.5370

www.henryjaustin.org

www.henryjaustin.org

Patient Handbook

www.henryjaustin.org

Best Practice Healthcare

Extraordinary Customer Service

Quality Outcomes

YOUR COMMUNITY’S 
COMPLETE CENTER 

FOR WELLNESS

FOR MIND 
BODY 
AND SOUL

We are so pleased to introduce our new brand which reflects our vision and mission of providing high quality care and 
services to our community regardless of their race, ethnicity, gender, sexual orientation or income level.            
“Our new brand encompasses how we have changed and grown over the past few years. We want our community to see Henry J. Austin 
as a beacon in the city of hope, health and wellbeing for all.  As you enter our newly renovated buildings, you will be welcomed and 
treated with respect as we help you to become well.”  — Dr. Kemi Alli, Chief Executive Officer

Our new logo represents a bridge to health and wellness, welcoming all people to receive high quality care, that will 
not only improve the life of our patients but the life of our community. As you notice changes in our branding, signs and 
promotions, we would love to connect with you. Feel free to reach out with thoughts, requests, or compliments. 
If you enjoy social media, connect with us and share with friends and family. We are the center for wellness.

A BRIDGE TO HEALTH AND WELLNESS 

 www.facebook.com/henryjaustin 
www.henryjaustin.org



     

The World War II American Experience
StimulusBrand is helping launch an all-new World War II 
American Experience museum located in Gettysburg, PA.  
Here, visitors will learn about the American sacrifices made 
during the world’s largest conflict of the 20th century, both on 
the battlefield and on the homefront, and honor their dedication 
to win the war and preserve freedom. They can experience a 
wide variety of authentic WWII vehicles, uniforms and artifacts in 
realistic dioramas and exhibits that portray, not just the battlefield, 
but the home front as well. Take in a re-enactment or a living 
history program, speakers, seminars, interactive offerings and 
simulated and real vehicle experiences.

Learn more at www.visitww2.com

Tom McManimon • 609.538.1126

545 Crooked Creek Road, 
Gettysburg, Pa 17325 
Ph: 717.253.3414 • Info@visitww2.com

Many heroes from 
WWII never set foot 

on the battlefield.
Many Americans helped with the war effort to supply 

our troops and allies with what was needed to win 

the war. Civilians became engineers, mechanics, 

riveters and welders as men were called to 

duty.  Seniors, wives and children stepped up 

         to perform the essential tasks left 

         vacant by soldiers in order to keep 

         production running nonstop attaining 

         production numbers that were and still 

         hard to imagine possible to achieve. Car 

         production facilities produced tanks. When the 

medium M3 Lee was ordered, a combined grand total of 68,864 tanks would be produced. 

Airplane manufacturers produced flying fortresses, and a massive effort was made by 

American citizens by helping to collect the raw materials to recycle into production.

   Hear stories of American sacrifice, unity and might. Experience a wide   

   variety of authentic WWII vehicles, uniforms and artifacts in realistic  

      dioramas and exhibits that portray, not just the battlefield, but the  

               home front as well. Take in a re-enactment or one of our living history programs as 

well as speakers, seminars, interactive offerings and simulated real vehicle experiences.

       www.visitww2.com

        Plan to take in the World War II American Experience. 

H H H H

Campaign includes Landing page, website, 
print & digital, social media, music & animation, 
brochures and more.
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Talksoft Corporation 
www.talksoftonline.com

“I forgot.” How much does 
  this cost your business?

The talk of business

CMYK PROCESS TINTS.....Blue: 90c & 11m,  Green: 57c & 100y,  Orange: 51m & 100y,  Tagline 65% black

®

Have Talksoft remind your 
customers of their appointments.

The talk of business

CMYK PROCESS TINTS.....Blue: 90c & 11m,  Green: 57c & 100y,  Orange: 51m & 100y,  Tagline 65% black

®

One sequential (3 frames) animated horizontal banner

The talk of business

CMYK PROCESS TINTS.....Blue: 90c & 11m,  Green: 57c & 100y,  Orange: 51m & 100y,  Tagline 65% black

®Click for a quote! 
Text         Phone          Email         App
        

CMYK PROCESS TINTS.....Blue: 90c & 11m,  Green: 57c & 100y,  Orange: 51m & 100y,  Tagline 65% black

®
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Stewart Xerox 
www.stewartxerox.com

  

Excellence. 

In Law firm 
document workflow.

Leading 
law firms turn 
to Stewart 
for analysis 
to improve
efficiency.

We utilize our SBS360°™ assessment to analyze the entire 
life cycle of documents and their workflows to help law firms 
be more efficient with their time, ultimately making these 
processes more cost effective.

While many law firms continue to rely on billable hours, other

firms are moving to flat rate billing. In either scenario, law firms

are tasked with achieving the highest return on investment to

drive both billing policies. In addition, the amount of document-

ation needed per case remains steady and attorneys and their

paralegals spend hours comparing documents. Needless to say,

documents can be an unnecessary headache for law firms. 

Stewart partners with law firms to assist them with these

document challenges. Learn how we can help you meet and 

exceed your firm’s document workflow efficiency. And, in turn,

raise your level of excellence. At work. Call 1.800.322.5584.

www.stewartxerox.com

www.stewartxerox.com

  

Excellence. 

In Educational 
document workflow.

Educational 
institutions
turn to Stewart 
for analysis in 
smart use of 
technology.

The world of education has been plagued with a daunting 
question since the beginning of time: how can I provide the 
best education for my students while staying within the 
constraints of my budget?

Stewart’s SBS360°™ assessment will review all aspects of 
your document technology to look for over and underutilized 
technology, redundant and obsolete devices that impact your 
financial bottom line. After completing our assessment, we 
work to co-author a solution with you to improve your school’s
technology environment. Our partnerships typically result in
solutions that modernize your printing infrastructure, alleviate
non-mission critical burdens from your IT staff, all while 
reducing your costs of operation. This allows you to reallocate
funds back to where it matters the most: your students. 
Learn how we help educational institutions advance excellence.
At work. And in the classroom. Call 1.800.322.5584.

Let them see your true colors.
Stewart, A Xerox Company is one of the region’s largest and most 
respected business technology consultancy firms combining the national 
resources, strength, and color quality of Xerox with the agility of locally 
managed services. We provide insight, expertise and a consultative approach 
to simplify the way you use technology, enabling the color print quality of 
Xerox to show your true colors at work.

Visit www.stewartxerox.com. Call 1.800.322.5584. 

The extraordinary colors of Xerox

Cutting-edge 
Xerox Technology

SBS360oAssessment

Managed Print Services

Value-Added Software 

Signature Service 
& Support

Education • Healthcare • Legal • Non-Profits • Financial Services • Manufacturing • Small Business  





     

New Jersey and Ocean City Tourism
Award-winning creative campaigns developed promoting Tourism in New Jersey and in Ocean City, NJ. The statewide 
campaign “There’s no time like New Jersey” features countless moments and places in time waiting to be experienced and 
shared while visiting New Jersey. The Ocean City campaign promotes the various destinations for family fun, excitement 
and enrichment around the theme, “Ocean City. Oh, what a perfect vacation.” See more at www.stimulusbrand.com

Tom McManimon • 609.538.1126

We made it. Vacation .

Hotel : sooooo awesome. 

The beach and surf i s cal l i ng .

Build the greatest sandcastle.

Boardwalk Peanuts & Arcades .

Shoppi ng at Wh@tever.

Bob’s Lemonade and a Dixie Picn ic .

Playland’s Castaway Cove.

Ocean City
Oh! What a perfect NJ vacation !

Oh,  I  ju st love the City !

Cal l  1-800-BEACH-NJ 
Vi s it www. o ce a n c i ty c h am ber. c om

The most comfy hotel ever.
Breakfast at Augies .
White sand. Splashi ng waves .
Boardwalk games & water sl ides .
Oh, yeah. Shoppi ng!
The longest walk with Mommy.
The Chatterbox for dinner.
Golden Gal leon Min i-Golf.
And, of course, Jake’s Water Ice.

Cal l  1-800-BEACH-NJ 
Vi s it www. o ce a n c i ty c h am ber. c om

Ocean City
Oh! What a perfect NJ vacation !

Oh, I’m such a City  gi rl !



					     Gold Strike Casino

StimulusBrand partnered with an outside marketing firm to create an advertising campaign promoting 
Gold Strike Casino’s multi-million dollar transformation. We developed Print Ads and Billboards 
featuring the excitement, comforts, and romance of a transformed resort. Messaging highlighted 
all-new table games and slots, luxury suites, new taste sensations, live entertainment, and the casino’s 
new MLife customer loyalty program.

Embrace the golden glow all around you. 

Catch a glimpse of a firestorm. 

Indulge in taste sensations galore. 

Feel the rush of a gold strike. 

And the surge from live entertainment.  

Strike a lasting connection.

Awaken to your one-of-a-kind serenity.

Indeed, when you’re here, 

you’ve arrived.

A multi-million dollar transformation along with our innovative service culture and new customer loyalty program, M life, will strike a chord with you.

Embrace the golden glow all around you. 

Catch a glimpse of a firestorm. 

Indulge in taste sensations galore. 

Feel the rush of a gold strike. 

And the surge from live entertainment.  

Make a lasting connection.

Awaken to your one-of-a-kind serenity.

Indeed, when you’re here, 

you’ve arrived.

A multi-million dollar transformation along with our innovative service culture and new customer loyalty program, M life, will strike a chord with you.



					     Pharmaceuticals

StimulusBrand is occasionally called upon to work in creative team format assisting pharmaceutical 
companies and their ad agencies in product campaign development. Below we feature a small sampling 
of recent professional education efforts as well as consumer product advertising.

10.5.18
Declare your independence 
from HPV-related cancers

Lorem ipsum dolor elias tuit runa ilius unum 
dolor ilias tuit runa ilius unum dolor elias tuit 
runa ilius unum uit. Lorem ipsum dolor elias
Building immunity to HPV-related cancers.  

There’s Unity in Immunity.

VdayCelebrate your



Let’s talk niches.  Sports teams, day spas, and low-income housing builders. 
They all need protection they can count on. Philadelphia Insurance Companies provides coverage 
for more than 120 niche, real-world industries. We know every niche business has some risk, and 
each deserves exceptional protection and 
service. Experience the PHLY difference.  got a niche?
Call 800.873.4552 or visit PHLY.com 

Philadelphia Insurance Companies is the marketing name for the property and casualty insurance operations of Philadelphia Consolidated Holding Corp., a member 
of Tokio Marine Group. All admitted coverages are written by Philadelphia Indemnity Insurance Company.  Coverages are subject to actual policy language.

AM Best A++ Rating  I  Ward’s Top 50 2001-2018  I  96% Claims Satisfaction  I   120+ Niche Industries

got a niche?

Let’s talk niches.  Special events and business services. Transportation and fuel. 
Entertainment, education, and environment. They all need coverage they can count on. Philadelphia 
Insurance Companies provides protection for more than 120 niche, real-world industries, making 
it easy for you to handle complex risk. We know  every niche business has some risk, and each
deserves exceptional protection and service. 
Experience the PHLY difference.  
Call 800.873.4552 or visit PHLY.com 

Philadelphia Insurance Companies is the marketing name for the property and casualty insurance operations of Philadelphia Consolidated Holding Corp., a member 
of Tokio Marine Group. All admitted coverages are written by Philadelphia Indemnity Insurance Company.  Coverages are subject to actual policy language.

AM Best A++ Rating  I  Ward’s Top 50 2001-2018  I  96% Claims Satisfaction  I   120+ Niche Industries

     

Tom McManimon • 609.538.1126

Let’s talk niches.  Day spas, sports teams, and low-income housing builders. 
They all need coverage they can count on. Philadelphia Insurance Companies provides protection 
for more than 120 niche, real-world industries. We know every niche business has some risk, and 
each deserves exceptional protection and 
service. Experience the PHLY difference.  got a niche?
Call 800.873.4552 or visit PHLY.com 

Philadelphia Insurance Companies is the marketing name for the property and casualty insurance operations of Philadelphia Consolidated Holding Corp., a member 
of Tokio Marine Group. All admitted coverages are written by Philadelphia Indemnity Insurance Company.  Coverages are subject to actual policy language.

AM Best A++ Rating  I  Ward’s Top 50 2001-2018  I  96% Claims Satisfaction  I   120+ Niche Industries

Philadelphia Insurance Companies
Every niche business has some risk, and each deserves exceptional protection and service. Special events and business services. 
Transportation and fuel. Entertainment, education, sports teams, spas, environment and more. They all need insurance they can count 
on. Philadelphia Insurance Companies provides coverage for more than 120 niche, real-world industries, making it easier to handle 
complex risk.  StimulusBrand supports PHLY with:  print, digital, video and promotional materials across multiple business units. 
Below are 4 print ads featured in a corporate campaign promoting several niche strengths of PHLY and its tagine, “got a niche?”

Let’s talk niches.  Sports teams, day spas, and low-income housing builders. 
They all need protection they can count on. Philadelphia Insurance Companies provides coverage 
for more than 120 niche, real-world industries. We know every niche business has some risk, and 
each deserves exceptional protection and 
service. Experience the PHLY difference.  got a niche?
Call 800.873.4552 or visit PHLY.com 

Philadelphia Insurance Companies is the marketing name for the property and casualty insurance operations of Philadelphia Consolidated Holding Corp., a member 
of Tokio Marine Group. All admitted coverages are written by Philadelphia Indemnity Insurance Company.  Coverages are subject to actual policy language.

AM Best A++ Rating  I  Ward’s Top 50 2001-2018  I  96% Claims Satisfaction  I   120+ Niche Industries

got a niche?

Let’s talk niches.  Special events and business services. Transportation and fuel. 
Entertainment, education, and environment. They all need coverage they can count on. Philadelphia 
Insurance Companies provides protection for more than 120 niche, real-world industries, making 
it easy for you to handle complex risk. We know  every niche business has some risk, and each
deserves exceptional protection and service. 
Experience the PHLY difference.  
Call 800.873.4552 or visit PHLY.com 

Philadelphia Insurance Companies is the marketing name for the property and casualty insurance operations of Philadelphia Consolidated Holding Corp., a member 
of Tokio Marine Group. All admitted coverages are written by Philadelphia Indemnity Insurance Company.  Coverages are subject to actual policy language.

AM Best A++ Rating  I  Ward’s Top 50 2001-2018  I  96% Claims Satisfaction  I   120+ Niche Industries

     

Tom McManimon • 609.538.1126

Let’s talk niches.  Day spas, sports teams, and low-income housing builders. 
They all need coverage they can count on. Philadelphia Insurance Companies provides protection 
for more than 120 niche, real-world industries. We know every niche business has some risk, and 
each deserves exceptional protection and 
service. Experience the PHLY difference.  got a niche?
Call 800.873.4552 or visit PHLY.com 

Philadelphia Insurance Companies is the marketing name for the property and casualty insurance operations of Philadelphia Consolidated Holding Corp., a member 
of Tokio Marine Group. All admitted coverages are written by Philadelphia Indemnity Insurance Company.  Coverages are subject to actual policy language.

AM Best A++ Rating  I  Ward’s Top 50 2001-2018  I  96% Claims Satisfaction  I   120+ Niche Industries

Philadelphia Insurance Companies
Every niche business has some risk, and each deserves exceptional protection and service. Special events and business services. 
Transportation and fuel. Entertainment, education, sports teams, spas, environment and more. They all need insurance they can count 
on. Philadelphia Insurance Companies provides coverage for more than 120 niche, real-world industries, making it easier to handle 
complex risk.  StimulusBrand supports PHLY with:  print, digital, video and promotional materials across multiple business units. 
Below are 4 print ads featured in a corporate campaign promoting several niche strengths of PHLY and its tagine, “got a niche?”

Philadelphia Insurance Companies

Every niche business has some risk, and each deserves exceptional 
protection and service. Special events and business services. 
Transportation and fuel. Entertainment, education, sports teams, spas, 
environment and more. They all need insurance they can count on. 
Philadelphia Insurance Companies provides coverage for more than 
120 niche, real-world industries, making it easier to handle complex risk. 

StimulusBrand supports PHLY with: TV, print, digital, video and 
promotional materials across multiple business units.  Featured are 
TV & Video and print ads featured in a corporate campaign promoting 
several niche strengths of PHLY and its tagine, “got a niche?”



Inglis House / Rebrand 
Logo, stationery, brand styleguide, brochure, newsletters, ads

     

We hired StimulusBrand to re-invent our brand. Tom McManimon and his team 
brought a new energy and vitality to St. Francis beginning with a new logo and identity 
and rolling out a broad and consistent advertising campaign featuring print media, 
outdoor, direct mail, web and more. His team set the tone from the beginning, winning 
buy-in from everyone on our Board to key practice groups. Top-notch!”

Tom McManimon • 609.538.1126

“

Jerry Jablonowski, Past President & CEO      
St. Francis Medical Center

Jerry Jablonowski
We hired StimulusBrand to re-invent our brand. Tom McManimon and his team 
brought a new energy and vitality to St. Francis beginning with a new logo and identity 
and rolling out a broad and consistent advertising campaign featuring print media, 
outdoor, direct mail, web and more. His team set the tone from the beginning, winning 
buy-in from everyone on our Board to key practice groups. Top-notch!”

Tom McManimon • 609.538.1126

“

Jerry Jablonowski, Past President & CEO      
St. Francis Medical Center

Jerry Jablonowski

Gavin Kerr   President & CEO
215.581.0700   gavin.kerr@inglis.org

2600 Belmont Avenue
Philadelphia, PA 19131

215.878.5600 

2600 Belmont Avenue
Philadelphia, PA 19131-2799
p: 267.298.1585
c: 215.266.8676
e: gary.bramnick@inglis.org

Gary D. Bramnick,  Director
Marketing & Public Relations

Community 
Support Services

Inglis’ mission is to enable 

people with disabilities — 

and those who care for them — 

to achieve their goals and 

live life to the fullest.

Inglis’ mission is to enable 

people with disabilities — 

and those who care for them — 

to achieve their goals and 

live life to the fullest.

IN THIS ISSUE

Person-Centered Care 
in Action at Inglis

3South Neighborhood 
Construction Complete

Celebrating our 
Volunteers

2015 Awards for 
Continuing Excellence

Meet Our New Bus!
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T h e  I n g l i s  N e w s l e t t e r

The Phillie Phanatic helps open the 
Wellness & Rehabilitation Center 

Inglis is a trailblazing organization based in Philadelphia centered 
on helping people with disabilities live great lives.

Since 1877, Inglis has made a commitment to helping people with 
disabilities. Inglis serves people living independently in the community, 
as well as those living in our residential long-term care community.
 
Annie Inglis’s dream was to found a home in Philadelphia to care 
for those of low income with disabilities during an 
era when the poor and infirm were dependent 
entirely on charity care. Annie gave her 
mother, Caroline, a $1 gold coin for auction 
to start a fundraising campaign. Over the 
next two years, that gold coin was sold 
several times and ultimately Caroline Inglis 
opened what is now known as Inglis House –
one of the first facilities in Philadelphia offering 
residential medical care for the poor.

 
Inglis     Trailblazing.  Innovative.

Tom moves independently and with purpose at Inglis.

Read more on Ability & Independence. Redefined.  www.inglis.org

Inglis House  is a specialty nursing care facility providing long-term, 
residential care for 297 adults with physical disabilities, including 
multiple sclerosis, cerebral palsy, spinal cord injury and stroke, 
among others. 

Residents receive rehabilitative medical and nursing care; physical, 
occupational and speech therapies; and a selection of more than 20 
social enrichment and therapeutic recreation programs every day.

All Inglis services and programs are designed 
to enable people with physical disabilities 
to enjoy life with the greatest amount of 
independence and mobility.

As one of the few organizations of its kind 
in the world, we are continually expanding 
our programs, services, housing options and 
technologies to empower our residents and those 
we serve in the community to live life to the fullest.

 
Inglis House     A community. Able and Independent.

A campus that utltizes the outdoors to inspire as much as the indoors to enable

Read more on Ability & Independence. Redefined.  www.inglis.org

Services and Programs include:

Community Based Services
Care Management
Employment Services
Drink-Aide®

Ms Center of Excellence
Day Program
MS Evening Program
Housing Corporation
Inglis House
Rehabilitation Serevices
Social Enrichment Program
Adapted Technology Program
Community Computing Program

Discover your pathway to independence

Inglis assembles and markets a 
patented hands-free water bottle for 
wheelchair users called Drink-Aide® — 
sold both nationally and 
internationally.

287 Blue & 423 Grey & 158 Orange — NO web address
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Betsey Mills can light up a room with her friendliness and ready smile. 
From her easy-going demeanor, you’d never guess that she’s helping 
to fight war crimes and atrocities on a global scale. 

Betsey is challenged with Multiple Sclerosis (MS). Yet, on any given day, 
you’ll find Betsey translating legal material from French to English for 
refugees in the most violent, impoverished areas of the world.

Anyone who knows Betsey is well aware that she’s a “can do” person 
who gets things done. Thanks to her language skills, the Inglis 
computer lab and our group of special volunteers, she’s making a 
difference in the lives of people half a world away.

 
Betsey Mills     Global translator. Human rights champion. 

Betsey Mills translates with her brother TJ in the Inglis computer lab.

More stories on Ability & Independence. Redefined.  www.inglis.org

2600 Belmont Ave.   Philadlphia, PA 19131-2799   
215.878.5600    866.2.INGLIS (866.246.4547)

After five years in Virginia rehabilitation hospitals specializing in spinal 
cord injuries, Eliot Spindel needed to make a decision about his long-term 
future. “My mother had heard about Inglis. It became my first choice.” 

Work is a huge part of Eliot’s life. Adaptive technology is the key. He was 
an early adopter of Dragon’s Naturally Speaking software. Dragon converts 
the spoken word into computer commands and Eliot now conducts weekly 
tutoring sessions in the Inglis computer lab for other residents on using 
the technology.

Eliot works as a technologist with The Sierra Group Inc., a national 
consultancy with a mission of reversing the high unemployment rate for 
people with disabilities in America. 

 
Eliot Spindel     Webmaster. Programmer. Tutor.

Eliot maintains the Inglis website and Inglis’ Drink-Aide® water bottle website.

More stories on Ability & Independence. Redefined.  www.inglis.org

2600 Belmont Ave.   Philadlphia, PA 19131-2799   
215.878.5600    866.2.INGLIS (866.246.4547)

Gavin Kerr   President & CEO
215.581.0700   gavin.kerr@inglis.org

2600 Belmont Avenue
Philadelphia, PA 19131
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Philadelphia, PA 19131

215.878.5600 

Inglis House / Rebrand
Logo, stationery, brand styleguide, brochure, newsletters, ads



Look     Report   Protect
For Signs    Sick Birds      Your Birds

Being mindful of everyday habits 
and hygiene can help protect your 
birds against Avian Flu (AI), Exotic 
Newcastle Disease (END), and other 
avian diseases. 

Be a bird watcher! Make watching 
over your birds a healthy habit.

No matter what birds you care for, watch them like a hawk.

www.aphis.usda.gov/animal_health/birdbiosecurity

United States Department of Agriculture
Animal and Plant Health Inspection Service

United States Department of Agriculture
Animal and Plant Health Inspection Service

Look     Report   Protect
For Signs    Sick Birds      Your Birds

Being mindful of everyday habits 
and hygiene can help protect your 
birds against Avian Flu (AI), Exotic 
Newcastle Disease (END), and other 
avian diseases. 

Be a bird watcher! Make watching 
over your birds a healthy habit.

Healthy flocks rock!

www.aphis.usda.gov/animal_health/birdbiosecurity

United States Department of Agriculture
Animal and Plant Health Inspection Service

United States Department of Agriculture
Animal and Plant Health Inspection Service

2016BACKYARD BIOSECURITY: Keeping Your Birds Healthy
BIOSEGURIDAD EN EL CORRAL: cómo mantener a sus aves sanas

http://healthybirds.aphis.usda.gov       www.cdc.gov/zoonotic/gi

REPORT Sick Birds. 
NOTIFIQUE sobre  
aves enfermas.

PROTECT Your Birds. 
PROTEJA a sus aves.

USDA is an equal opportunity provider and employer.
USDA es un proveedor y empleador que ofrece igualdad de oportunidades.

Program Aid No. 2171 • Issued October 2015
Material para programa No. 2171S • Emitido en octubre 2015

2016 Calendar
LOOK for Signs.
OBSERVE 
si hay síntomas.

Cover Photo Credit: Getty, Anthony Lee
Cover: New Hampshire Red Roosters | Gallinas rojas de New Hampshire

United States Department of Agriculture
Departamento de Agricultura de los Estados Unidos

Animal and Plant Health Inspection Service 
Servicio de Inspección de Sanidad de Animales y Plantas

Animal and Plant Health Inspection Service 

USDA National Biosecurity for Birds 
“Keeping Your Birds Healthy” campaign

     

We hired StimulusBrand to re-invent our brand. Tom McManimon and his team 
brought a new energy and vitality to St. Francis beginning with a new logo and identity 
and rolling out a broad and consistent advertising campaign featuring print media, 
outdoor, direct mail, web and more. His team set the tone from the beginning, winning 
buy-in from everyone on our Board to key practice groups. Top-notch!”

Tom McManimon • 609.538.1126

“

Jerry Jablonowski, Past President & CEO      
St. Francis Medical Center
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USDA National 
“Focus On Fish Health” 
campaign

United States Department of Agriculture
Animal and Plant Health Inspection Service

United States Department of Agriculture
Animal and Plant Health Inspection Service

Lorem ipsum dolor sit amet,con 
sectetuer adipiscing elit, sedium
diam nonumy nibhem
uismod tincidunt ut 
laoreet dolore magna 
aliquam erat volutpat.  
Ut wisi enim ad minm 
veniam, quis nostrud 
exerci tation ullamcor
per suscipit lobortis ni
sl ut aliquip ex ea com
modo consequat.  Duis 
autem veleum iriure do
lor in hendrerit in vulpu
tate velit esse molestie 
consequat, vel illum dol
ore eu feugiat nulla facil
lor in hen drerit in vulpu

Lorem ipsum dolor sit amet, consect 
etuer adipiscing elit, sed diam nonum 
my nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat.  

Lorem ipsum dolor sitaet,
 consectetuer adipiscing   
 elit, sed diam nonummy  
  nibh euismod tincidunt 
  ut laoreet dolore magna 
   aliquam erat volutpat.  
   Ut wisi enim ad minim 
   veniam, quis nosrud ex
    erci tation ullamcorper  
    suscipit lobortis nisl ut 
    aliquip ex ea commodo 
     consequat. Duis autem 
     vel eum iriure dolor in 
     hendrerit in vulputate 
      velit esse molstie con 
      sequat, vel illum dol.

Unfortunately, this 
fish story isn’t a lie.

Get schooled on the facts at www.focusonfishhealth.org

Good fishing habits can 
make a healthy difference!
Lorem ipsum dolor sit amet, con
sectetu er adipiscing elit, sed dia
m nonummy nibh euismod tinc
iqum erat volutpat.  

• Ut wisi enim ad minim venim, qus   
    nostrud exerci tation ullamcorper 
    ea commodo consequat.  

• Duis autem vel eum iriure dolor 
    in hendrerit in vulputate velit esse

• Molestie consequat, vel illum do
    lore eu feugiat nulla facilisis at ve
    ro eros et accumsan et iusto odio

• Dignissim qui blandit praesent 
    luptatum zzril delenit augue duis 
    dolore te feugait nulla facilisi.    

• Duis autem vel eum iriure dolor 
    in hendrerit in vulputate velit

There’s a new school of thought 
around healthy fishing!

There’s a new school of thought 
around healthy fishing.

Deep under ullamcorp er suscipit lobo rtis nisl aliquip ex com
erat volu tpat. Ut wisi enim ad minim veniam, quis nostrd exer 
ci tation ullamcorp er suscipit lobo rtis nisl ut aliquip ex eacom 
modo consequat. Duis aute m vel eum iriure dolor erat volupat. 
Ut wisi enim ad minim veniam, quis nostrd exer ci tation 
ullamcorp er suscipit lobo rtis nisin hendrerit.

Get schooled on the facts. 
www.focusonfishhealth.org

Take steps to focus on fish health. Make a healthy difference!

• Ut wisi enim ad minim venim, qus nost exerci tation ullamcorper commodo.

• Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse.

• Molestie consequat, vel illum do lore eu feugiat nulla facilisis at ve ro eros et.

• Dignissim qui blandit praesent luptatum zzril delenit augue duis 

• Duis autem vel eum iriure dolor dolore te feugait nulla facilisi.  
 

Deep under ullamcorp er suscipit lobo rtis nisl aliquip ex com
erat volu tpat. Ut wisi enim ad minim veniam, quis nostrd exer 
ci tation ullamcorp er suscipit lobo rtis nisl ut aliquip ex eacom 
modo consequat. Duis aute m vel eum iriure dolor erat volupat. 
Ut wisi enim ad minim veniam, quis nostrd exer ci tation 
ullamcorp er suscipit lobo rtis nisin hendrerit.

A few moments of prevention can 
promote generations of healthy fishing.

Get schooled on the facts. 
www.focusonfishhealth.org

Take steps to focus on fish health. Make a healthy difference!

• Ut wisi enim ad minim venim, qus nost exerci tation ullamcorper commodo.

• Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse.

• Molestie consequat, vel illum do lore eu feugiat nulla facilisis at ve ro eros et.

• Dignissim qui blandit praesent luptatum zzril delenit augue duis 

• Duis autem vel eum iriure dolor dolore te feugait nulla facilisi.  
 

focusonhealthyfish.com
Prevent the spread of fish disease. Catch on today!
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 “ I bank with 
        The Bank of Princeton.

    They come 
    through for me 
    time and time    
    again.”     

           William J. McCurry
          Chairman, McCurry Associates

76% of our customers feel they can build strong 
relationships with our bank for years.* Each and 
every day, we’re focused on helping you bank wisely. 
Stop in one of our convenient locations today, and 
experience how we make a difference. 

Call 609.921.1700 or visit thebankofprinceton.com

The Bank 
of Princeton

Bank Wisely.

13 Convenient Locations: Princeton, Hamilton, Lawrenceville, Montgomery, Lambertville, Pennington, 
Monroe and New Brunswick in NJ and Cheltenham, North Wales and Chinatown in PA

Personal Banking and Residential Lending Options • Business Banking Products • Commercial Lending Opportunities • Exclusive Promotions & Great Rates

*Survey completed by Bruno & Ridgway 2016

The Bank 
of Princeton

Bank Wisely.

 “ I bank with 
       The Bank of Princeton.

    I’m recognized 
    and welcomed   
    the moment 
    I walk in.”                            

 Kate Warren
          Director of Research, Interim Programs, LLC

93% of our customers cite the friendliness 
of our staff when they visit our bank.* Each and 
every day, we’re focused on helping you bank wisely. 
Stop in one of our convenient locations today, and 
experience how we make a difference. 

Call 609.921.1700 or visit thebankofprinceton.com

13 Convenient Locations: Princeton, Hamilton, Lawrenceville, Montgomery, Lambertville, Pennington, 
Monroe and New Brunswick in NJ and Cheltenham, North Wales and Chinatown in PA

Personal Banking and Residential Lending Options • Business Banking Products • Commercial Lending Opportunities • Exclusive Promotions & Great Rates

*Survey completed by Bruno & Ridgway 2016

The Bank 
of Princeton

Bank Wisely.

The Bank of Princeton Multi-media ad campaign including: 

television, video, billboards, transit, theatre screens, print ads, social media, collateral and public relations
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Princeton Junction
11 Cranbury Road
Princeton Junction, NJ 08550
609.759.8100

Quakerbridge
3745 Quakerbridge Road
Hamilton, NJ 08619
609.981.8900

Sicklerville
483 Cross Keys Road
Sicklerville, NJ 08081
856.728.0343

Bayard 
Corporate HQ
183 Bayard Lane
Princeton, NJ 08540

New Jersey

Bordentown
335 Farnsworth Avenue
Bordentown, NJ 08505 
609.291.8200

Browns Mills
101 Pemberton 
Browns Mills Road
Brown Mills, NJ 08015 
609.893.5540

Chambers
21 Chambers Street
Princeton, NJ 08542
609.921.6800

Chesterfield
305 Bordentown-
Chesterfield Road
Chesterfield, NJ 08515 
609.324.1256

Cream Ridge
403 Route 539
Cream Ridge, NJ 08514
609.757.1120

Deptford
1893 Hurffville Road
Deptford, NJ 08080
856.227.9440

Hamilton
339 Route 33
Hamilton, NJ 08619
609.584.0011

www.thebankofprinceton.com •  609.921.1700

Operations Center
403 Wall Street, Princeton, NJ 08540

Lambertville
10 Bridge Street
Lambertville, NJ 08530
609.397.0333

Lawrenceville
2999 Princeton Pike
Lawrenceville, NJ 08648
609.882.0500

Monroe
1 Rossmoor Drive, Suite 120
Monroe Twp, NJ 08831
609.655.7790

Montgomery
1185 Route 206 North
Princeton, NJ 08540
609.497.0500

Nassau
194 Nassau Street
Princeton, NJ 08542
609.921.3311

New Brunswick
1 Spring Street, Suite 102
New Brunswick, NJ 08901
732.993.0066

Pennington
2 Route 31 South
Pennington, NJ 08534
609.730.8500

Pennsylvania

Cheltenham
470 W. Cheltenham Avenue
Philadelphia, PA 19126
215.224.6400

Chinatown
921 Arch Street
Philadelphia, PA 19107
215.923.6200

North Wales
1222 Welsh Road
North Wales, PA 19454
215.631.9911

2019 Annual Report

TBOP-2018 PrnctnJunc-3sheetPanel #2.indd   1 8/10/18   2:43 PM

The Bank of Princeton Multi-media as campaign including:
television, video, billboards, transit, theatre screens, print ads, social media, collateral and public relations.



Our Vision
Henry J. Austin Health Center will improve the quality of 

life through superior healthcare outcomes for the greater 

Trenton community as their medical home of choice.

Our Mission
The Henry J. Austin Health Center provides patient-

centered, comprehensive, accessible, efficient, quality 

primary care, mental health and substance abuse 

treatment services to the culturally diverse greater 

Trenton community. Our exceptional, dedicated, 

well-trained team delivers best practice healthcare, 

working with community partners to provide extra-

ordinary customer service and quality outcomes.

Services
Primary Care for Adults

Women’s Health

Primary Care for Children

Dental Services

Nutrition Services

HIV Treatment and Testing

Laboratory Services

Social Services Support

Pharmacy Services

Eye Care

Podiatry (Foot Care)

Mental and Behavioral Healthcare

Drug and Alcohol Abuse Counseling

Table of Contents
Contact Us ............................................4
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Your Healthcare Team ...........................6
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Your Appointment Experience ..............8
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Choosing a Provider .............................11

Primary Care for Adults ........................12
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Dental Services ...................................15

Nutrition ............................................. 15
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Additional Services at HJAHC-Warre.....17
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“Did Not Keep Appointment” Policy.....25

Same Day Access ................................25

“Speak Up” For Safety ........................26

Hours of Operation
Monday - Friday: 8:00am — 5:00pm
Saturday: 9:00am — 1:00pm

     

Henry J. Austin Health Center
Brand strategy, positioning, logo and visual brand styling, advertising, brochures, copy, web, stationery materials, 
banners & signage, email and e-signature formatting, powerpoint presentations, sub-brand logos, and more.

Tom McManimon • 609.538.1126

321 North Warren Street 
Trenton, NJ 08618 • (609) 278-5900
www.henryjaustin.org

Quorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut  dolomagna aliquam erat volutpat. 
Ut wisi enim ad minim veniam.  nibh euismod tincidu

Quoem ipsum dolor sit amet 
consectetuer adipiscing elit. 
sed diam nonummy nibh euismod tin 
cid unt ut laoreet dolore magna aliqu]
am erat volutpat. Ut wisi enim ad min 
im veniam, quis nostrud exerci tation ull 
amcorpersu scipit lobortis nisl ut aliquip 
ex ea comm odo consequat 
duis autem velleum iriure dolor inhe
ndrerit in vulputate velit esse aliqua
m erat volutpat. Ut wisi enim admin 
commodo consequat .....MORE.

Quorem ipsum dolor sit amet consectetuer adipiscing elit olor consectetuer 
Quorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat duis autem velleum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat velillum.

Quorem ipsum dolor sit amet consect etuer 
adipiscing elit olor sit amet consectetuer 
Diam nonum my nibh euis mod tincid unt ut laoreet dolore magna 
aliqu am erat volutpat. Ut wisi enim ad minim veniam, quis nostrud 
exerci tati duis autem velleum iriure dolor in henderit in vulputate 
velit esse mole stie im ip ex ea commodo consequat or in heerit 
in vulputate velit esse mole velillum.

CENTER FEATURE NEWS

COMMUNITY FEATURE

This font shown is Helvetica Regular, Helvetica 
Oblique and Helvetica Bold and fake text.

SCHEDULE AN APPOINTMENT

Our mission is to be sure that you, our patients, 
get the care you deserve, when you need it!

OUR PROMISE  NUESTRA PROMESA

En HJAHC, no rechazaremos a ningún paciente que necesite atención. 
Si algún miembro de nuestro personal le dice que no puede ser visto, por cualquier 

motivo, llame a la Administración inmediatamente al (609) 278-6363.

Nuestra misión es asegurarnos de que usted, nuestros pacientes, 
reciban la atención que merecen, cuando la necesitan.

Best Practice Healthcare • Extraordinary Customer Service • Quality Outcomes

At HJAHC, we will not turn any patient away that is need of care. 
If any member of our staff tells you that you can not be seen, for any 
reason please call Management immediately at (609) 278-6363.

321 N. Warren Street  •  Trenton, NJ 08618  •  www.HenryJAustin.org

Best Practice Healthcare • Extraordinary Customer Service • Quality Outcomes

321 N. Warren Street
Trenton, NJ 08618  

321 N. Warren Street
Trenton, NJ 08618

Kemi Alli, MD
Chief Executive Officer

kemi.alli@henryjaustin.org

321 N. Warren Street
Trenton, NJ 08618
Tel: 609.278.5939
Fax: 609.695.3532
Cell: 609.775.5370

www.henryjaustin.org

www.henryjaustin.org

Patient Handbook

www.henryjaustin.org

Best Practice Healthcare

Extraordinary Customer Service

Quality Outcomes

YOUR COMMUNITY’S 
COMPLETE CENTER 

FOR WELLNESS

FOR MIND 
BODY 
AND SOUL

We are so pleased to introduce our new brand which reflects our vision and mission of providing high quality care and 
services to our community regardless of their race, ethnicity, gender, sexual orientation or income level.            
“Our new brand encompasses how we have changed and grown over the past few years. We want our community to see Henry J. Austin 
as a beacon in the city of hope, health and wellbeing for all.  As you enter our newly renovated buildings, you will be welcomed and 
treated with respect as we help you to become well.”  — Dr. Kemi Alli, Chief Executive Officer

Our new logo represents a bridge to health and wellness, welcoming all people to receive high quality care, that will 
not only improve the life of our patients but the life of our community. As you notice changes in our branding, signs and 
promotions, we would love to connect with you. Feel free to reach out with thoughts, requests, or compliments. 
If you enjoy social media, connect with us and share with friends and family. We are the center for wellness.

A BRIDGE TO HEALTH AND WELLNESS 

 www.facebook.com/henryjaustin 
www.henryjaustin.org



Henry J. Austin Health Center Nurse Practitioner Recruitment
Print ads, posters, brochures, email, website landing page, display banner stands, press release, and radio



     

Serving the Mid-Atlantic and New England Markets

OUTDOOR DECKING, 
PVC PRODUCTS, FIBER CEMENT, 

RAILING, PORCH FLOORING, 

NO DOUBT, I’M IN A
 MID-STATE OF MIND.

KNOTTY BOARDS, CLEAR BOARDS, 
WOOD SIDING, STEPPING, 

AND FIRE-TREATED MATERIAL.

For a retail dealer near you, call 800.942.7776
or use our “Find a Store” tab online at 

www.midstatelumber.com. 

Decking

PVC Products

Fiber Cement 

Railings

Accessories

Porch Flooring

Knotty Boards

Clear Boards

Wood Siding

Stepping

Fire-treated Materials 

Specialty Plywoods

Moisture Management

YOUR CUSTOMER’S CENTER HALL COLONIAL 
AWAITS ITS TREX®

 DECK. SO, WE ROLL.

Not only does Mid-State Lumber have the finest selection of building materials serving the 
Mid-Atlantic and New England markets, we also have regularly scheduled delivery days, so you 
know exactly when we’re coming to you. For Wholesale Distribution, call 1.800.942.7776. BUILDING

MATERIALS
SUPPLIER

SUPPORT YOUR LOCAL

Decking

PVC Products

Fiber Cement 

Railings

Accessories

Porch Flooring

Knotty Boards

Clear Boards

Wood Siding

Stepping

Fire-treated Materials 

Specialty Plywoods

Moisture Management
HardiePlank®

HardiePlank®

JamesHardie®

JamesHardie®

JamesHardie
®

BUILDING
MATERIALS
SUPPLIER

SUPPORT YOUR LOCAL
Not only does Mid-State Lumber have the finest selection of building materials serving the 
Mid-Atlantic and New England markets, we also have regularly scheduled delivery days, so you 
know exactly when we’re coming to you. For Wholesale Distribution, call 1.800.942.7776.

YOUR CUSTOMER’S CHARMING VICTORIAN AWAITS ITS 
HARDIEPLANK®

 RE-SIDING PROJECT. SO, WE ROLL.

BUILDING
MATERIALS
SUPPLIER

SUPPORT YOUR LOCAL

’’
‘‘

Mid-State Lumber

Print and banner ad campaigns promoting range of building product offerings 
from Mid-State Lumber — always on a roll. Being in a Mid-State of mind has its rewards!

Tom McManimon • 609.538.1126

Mid-State Lumber
Print and banner ad campaigns promoting range of building product offerings 

from Mid-State Lumber —always on a roll. Being in a Mid-State of Mind has its rewards.



     

Mid-State Lumber
Print creative developed promoting MSL Lumber while championing the quality of its people and breadth of goods.

Tom McManimon • 609.538.1126

MATERIAL 
GIRL. Kim Wilson

Lumber Materials Supervisor 
Kingston, PA

 

Not only does Mid-State Lumber have the finest selection of building 
materials in the industry, we also have the finest and most knowledgeable 
customer service representatives on the planet. If you have a question 
about any of our products or materials, we have the answers. 

Plus we have regularly scheduled delivery days, so you know exactly when 
we’re coming. Call today to speak with Kim, or any of our highly trained 
reps. You’ll be impressed.

DECKING • PVC PRODUCTS • FIBER CEMENT • RAILINGS • ACCESSORIES • PORCH FLOORING • KNOTTY BOARDS • CLEAR BOARDS • WOOD SIDING • STEPPING                                      MOISTURE MANAGEMENT

WWW.MIDSTATELUMBER.COM
 WHOLESALE DISTRIBUTION • CALL 1.800.942.7776

CHAIRMAN 
OF THE 
BOARDS. Robert Hall

Timber Warehouse Manager, 
Branchburg, NJ

 

Not only does Mid-State Lumber have the finest selection of building 
materials in the industry, we also have the finest and most knowledgeable 
customer service representatives on the planet. If you have a question 
about any of our products or materials, we have the answers. 

Plus we have regularly scheduled delivery days, so you know exactly when 
we’re coming. Call today to speak with Robert, or any of our highly trained 
reps. You’ll be impressed.

DECKING • PVC PRODUCTS • FIBER CEMENT • RAILINGS • ACCESSORIES • PORCH FLOORING • KNOTTY BOARDS • CLEAR BOARDS • WOOD SIDING • STEPPING                                   MOISTURE MANAGEMENT

WWW.MIDSTATELUMBER.COM
 WHOLESALE DISTRIBUTION • CALL 1.800.942.7776

Mid-State Lumber
Print creative developed promoting MSL Lumber 

while championing the quality of its people and breadth of goods.
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After successfully launching and supporting Talksoft, Inc., a leader in digital communications, 
partner Steve David, once again turned to StimulusBrand to help develop and launch a new venture: 

SMUG BREWING, a new craft brewery set to open in Pawtucket, Rhode Island. 

Initial launch began with logo & identity, marketing positioning & tagline, followed by a fun, 
interactive, and award-winning website, apparel & promotional items, and social media. 

Owner and brewer, Rob DeRosa states, “We brew with confidence and we want people to be confident in what 
they choose to drink. We’re good with them being a little smug.” SMUG brews IPAs —some with unique flavors 
such as grapefruit or milk sugar —sour beers, and seasonal options such as pumpkin-spiced, and maple Russian 
imperials stout. The brewery experience includes food trucks, trivia nights, and an indoor pub with live music.

”We were proud to launch and support SMUG Brewing. Learn how we can help you!” —Tom McManimon    

Tom McManimon • 609.538.1126





     

Fullfilled Coffee
Our StimulusBrand team spent a week in Santa Fe, New Mexico, working with a family planning the launch of a new kind 
of Coffee Café experience —called Fullfilled Coffee Company™. Similar to the well-known Starbucks brand – albeit with a 
warmer, more artsy ambiance and more emotionally and spiritually fulfilling vibe, the initial café launched in Edmond, Oklahoma. 
Here, expression is king! Customers are encouraged to express what fulfills them. Coupled with their Community program, 
Living Fullfilled Initiative™, the café owners encourage community artists to submit their work for display in the café – and offer 
grants to advance artists’ crafts. By serving up a unique experience over coffee while exposing creative talents in the region, we 
helped create “storydoing” to complement the storytelling, adding further authenticity to their brand. Our work encompassed 
brand invention, logo and identity, advertising, collateral, display, and outdoor. See more at www.stimulusbrand.com

Tom McManimon • 609.538.1126

Welcome!

Specialty Coffee
Seasonal Drip 
    (selected seasonally)
French Press 
    (brewed to order)
Personal Pour Over 
    (brewed to order)

Vintage 
Double Espresso
Cappuccino
Latte
Americano
Mocha

Alternative Selections
Iced Coffee (Toddy cold brew method)
Hot Loose Leaf Tea 
     (Green, black, white, herbal)
Iced Frappe’ 
Fruit Smoothies (Mango, 
     raspberry/black currant, strawberry)
Chai Latte
Mint Mocha
Cinnamon & Honey Latte
Caramel Macchiato 
Iced Horchata
Ghana Hot Chocolate 

Savor Specialty Coffees. Enjoy an alternative beverage. 
And choose from a fresh mix of delicious lunch items.

Where your present time gathers 
 and your future time awaits you.

Fullfilled Coffee also offers Scholarships and Contests to local artists 
throughout the year, Open mic nights and other Special Events

 

Relax in our spacious rotunda, 

warmed by an indoor/outdoor 

fireplace surrounded by two 

patios and a large garden area. 

Here’s an environment where 

wonderful moments add up 

to inspiration and where 

genuine fullfillment is as close 

as the bottom of a warm mug.

Fullfilled Coffee

Our StimulusBrand team spent a week in Santa Fe, New Mexico, working with a family planning the launch 
of a new kind of Coffee Café experience — Fullfilled Coffee Company,™ Similar to the well-known Starbucks 
brand – albeit with a warmer, more artsy ambiance and more emotionally and spiritually fulfilling vibe, the 
café launched in Edmond, Oklahoma. Customers are encouraged to express what fulfills them. Café owners 
encourage community artists to submit their work for display in the café – and offer grants to advance artists’ 
crafts. By serving up a unique experience over coffee while exposing creative talents in the region, we helped 
create “storydoing” to complement the storytelling, adding further authenticity to their brand. 

Our work encompassed brand invention, logo and identity, advertising, collateral, display, and outdoor. 



     

Banchi Outdoor Adventures
Seasonal campaigns promoting Banchi ski adventure bus tours. Creative work includes post cards, in-store display posters, 
animated digital displays, banner ads, and print advertising. ‘Tis the season!

Tom McManimon • 609.538.1126

This winter, plan your winter adventure to one of the most exciting 
ski and snowboard destinations in the northeast or western regions. 
From destinations throughout New York, Vermont and Maine to 
Colorado, Utah, Idaho, Canada and more!  Strap in. Click down. 
Buckle up. And take on the excitement at every turn.

Plan your Winter Outdoor Adventure now! 
Preview this season’s travel destinations at

BANCHI OUTDOOR 
ADVENTURES

WWW.BANCHI.COM

800.769.9660

BANCHI 2013-2014 WINTER OUTDOOR ADVENTURES

This Winter, 
Vacation Like 

A Banchi. 

Some images featured were provided courtesy of Mt. Snow and Stowe Mountain Resort.  



     

NJ State Museum Rebrand
Logo and identity system, styleguide, stationery, collateral, display, and email program

Tom McManimon • 609.538.1126

   

      

P.O. Box 530, 205 West State Street, Trenton, NJ 08625-0530  •  www.statemuseum.nj.gov
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      Ascentin Insurance

Longstanding agency client Brown & Brown, Inc. turned to StimulusBrand to help define 
and launch a new personal advisory (Ascentin) focused on providing exceptional insurance 
coverage to exceptional people. 

Aimed at high net worth individuals and companies, Brown & Brown’s portfolio depth 
and financial strength with its carrier partners was uniquely suited to meet their needs.

Agency work included brand mapping, naming, logo and identity creation. We designed 
a company brochure, supporting sales insert sheets and a print advertising campaign.

Tom McManimon • 609.538.1126

Exotic Vehicles
Hot Rods
Antique Vehicles
Antique Motorized Bicycles

Restoring and collecting rare and expensive vehicles is more than just a hobby. 
For enthusiasts, it’s a passion. That’s why it is essential to have more than just 
standard automobile coverage to restore your vehicle to its former glory 
in the event of an accident. It takes extraordinary protection from a 
company that appreciates life’s extraordinary passions. Ascentin is key.

24 Arnett Ave, Suite 110, Lambertville, NJ 08530, www.ascentinbb.com

“Before I take my passion 
   on the road, Ascentin is key.”

LUXURY, ANTIQUE 
AND COLLECTOR 
VEHICLE INSURANCE

For a complimentary review of your current insurance portfolio, call 908.963.3784

JEWELRY AND 
PRIVATE COLLECTIONS

Whether you’re a passionate collector or have had valuable items 
passed down through generations, we at Ascentin are just as 
impassioned about safeguarding your most cherished assets. 
Trust us for protection you’ll treasure for a lifetime.

24 Arnett Ave, Suite 110, Lambertville, NJ 08530, www.ascentinbb.com

For a complimentary review of your current insurance portfolio, call 908.963.3784

“My jewelry 
  makes me feel 
  extraordinary.   
  Ascentin 
  protection 
  makes me 
  feel secure.”

Jewelry
Wine
Coins
Memorabilia
Watches

Jessica Murante
Client Specialist
jmurante@ascentinbb.com

Kyle Amanda Stites
Personal Insurance Advisor
Team Leader
kstites@ascentinbb.com

www.ascentinbb.com

A Division of
Brown & Brown
Benefit Advisors

24 Arnett Ave, Suite 110
Lambertville, NJ 08530
C: 908.963.3784 
O: 609.483.0012
F: 609.397.0082

Lou Della Penna, Jr.
Executive Vice President
loujr@advisorsbb.com

www.ascentinbb.com

A Division of
Brown & Brown
Benefit Advisors

24 Arnett Ave, Suite 110
Lambertville, NJ 08530
O: 609.397.3088 X2012
F: 609.397.0082

www.ascentinbb.com

A Division of
Brown & Brown
Benefit Advisors

24 Arnett Ave, Suite 110
Lambertville, NJ 08530
C: 908.963.3784 
O: 609.483.0012
F: 609.397.0082

Ascentin Insurance

Longstanding agency client Brown & Brown, Inc. turned to StimulusBrand to help define and 
launch a new personal advisory (Ascentin) focused on providing exceptional insurance coverage 
to exceptional people. 

Aimed at high net worth individuals and companies, Brown & Brown’s portfolio depth and financial 
strength with its carrier partners was uniquely suited to meet their needs.

Agency work included brand mapping, naming, logo and identity creation. We designed a company 
brochure, supporting sales insert sheets and a print advertising campaign.



Genova Burns Giantomasi Webster LLC is a law 

firm with over 90 lawyers maintaining six 

offices in Newark, New York City, Red Bank, 

Camden, Philadelphia, and Jersey City.

Founded over twenty years ago, we work with 

many premier companies and business interests 

spanning the region between Wall Street and 

Center City, Philadelphia.

Our commitment is to provide our clients with 

representation at the highest standards of excellence. 

We are ultimately defined by the quality of our 

client relationships and the effectiveness of our 

problem-solving on their behalf.

Relationships and trust are the key ingredients to 

our success. Our continued growth is based on our 

consistent emphasis on responsiveness to the needs 

of our clients and our community.

Left to right: Francis J. Giantomasi, James M. Burns,  
                     Angelo J. Genova, Elnardo J. Webster 

Our firm began in 1989 when 

 Angelo Genova and Jim Burns 

 decided they had a shared vision 

 for the practice of law and a shared 

 philosophy of strategic risk taking.

 From three attorneys hanging their  

 shingle in Livingston, Genova Burns  

 Giantomasi Webster has grown 

 into one of the state’s most effective,

 influential and powerful law firms.

 

“Service is their strong attribute
…GBGW is made up of people 

that I like and trust. 
   They’re hands-on and smart.”

Marc Berson, Chairman – Fidelco

                 A law firm focused on results 
where decision-makers are doing the work. 

“Navigating the intersection 
where law, government and business 

overlap can be challenging.  
We’ve been there for decades 

and can guide you with 
experience and strength.”

Angelo J. Genova, Co-Founder

494 Broad Street, Newark, NJ 07102  
www.genovaburns.com
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We hired StimulusBrand to re-invent our brand. Tom McManimon and his team 
brought a new energy and vitality to St. Francis beginning with a new logo and identity 
and rolling out a broad and consistent advertising campaign featuring print media, 
outdoor, direct mail, web and more. His team set the tone from the beginning, winning 
buy-in from everyone on our Board to key practice groups. Top-notch!”

Tom McManimon • 609.538.1126

“

Jerry Jablonowski, Past President & CEO      
St. Francis Medical Center

Jerry Jablonowski
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outdoor, direct mail, web and more. His team set the tone from the beginning, winning 
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“

Jerry Jablonowski, Past President & CEO      
St. Francis Medical Center

Jerry Jablonowski

We help you plan for life ahead. 

Financial Durable Powers of Attorney 

Many financial and legal issues can be handled by a power of attorney, but it’s 
important to have the right power of attorney. You need a Durable Power of 
Attorney that will allow your loved ones to act for you when you cannot to 
ensure that your long-term care goals can be accomplished. Many powers of 
attorney are not drafted with an eye toward elder care law and that is why it is 
critical for you to meet with an experienced elder care attorney.  Most lawyers
are not familiar with Medicaid or the Veterans Aid and Attendance benefits
and the need for the RIGHT type of financial Durable Power of Attorney. 

Medical Powers of Attorney and Living Wills

We are all living longer.  Unfortunately, as we grow older, or if we experience 
a health challenge, we may find ourselves in a position where we cannot make 
our own health care decisions. When you find yourself unable to make deci-
sions regarding how you wish to be medically treated, an Advanced Health 
Care Directive (or medical power of attorney) is crucial.  The Advanced 
Health Care Directive allows you to name the person who will be able to make 
any necessary health care related decisions on your behalf. It tells the phy-
sicians who can make your decisions, and avoids the potential necessity of 
your family having to obtain court orders to deal with your medical situation.

A Living Will is an expression of your wishes regarding your end-of-life care.
If you do not want to kept alive artificially in the event you are in a terminal
condition and unable to speak for yourself, it speaks for you and tells your
family and your physicians what your decisions are.
  

Last Wills and Testaments

When one spouse may be receiving government benefits such as Medicaid, it is 
imperative that your Will be structured in such a way as to not interrupt that 
spouse’s benefits while still providing for the spouse and protecting assets. 
An elder care attorney can best provide you with the advice necessary so that
your estate planning documents best meet the needs of your family.   

    Contact us today to schedule a consultation. 
609.580.1044 or info@vandyckfirm.com

E L D E R  C A R E  L A W

LifeCycleLegal
Prepare. To succeed.

Training    
Consulting
Coaching

Prepare to be a more effective 
lawyer, leader and decision-maker.
Led by Cedric Ashley, Esq., Lifecycle Legal SolutionsTM provides cost effective training, consulting, 
and coaching solutions in the areas of professional, personal, and organizational development 
for legal professionals, organizations, and law firms. Our core services focus on MBTI® –
Myers-Briggs Type Indicator Personality Type assessments as well as traditional skills 
development in Advocacy, Emotional Intelligence training, and Inter-Cultural Competence.

     Prepare to be at your very best. Prepare. To succeed.

          Call 609.436.9256. Visit www.lifecyclelegal.com 

CLE Cources • Workshops/Seminars • One-to-One Coaching • Long-Term Outsourced Professional Development 707 Alexander Road, Bldg. 2, Suite 208, 
Princeton, NJ 08540-6331     
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Challenge: For over 50 years, Notre Dame High School has experienced 
uncommon success helping thousands of  students come to know new 
levels of  understanding, strength, and faith–preparing them for even greater 
achievements in life.

With steady enrollment at maximum levels annually, 
Notre Dame was in a strong position. But, with
private school educational costs rising annually and
traditional feeder grade-school systems deminishing 
rapidly, we proactively set out to develop a 5-year 
marketing plan to ensure continual enrollment. 
Campaign elements invite 
families, parishes, alumni, 
and community leaders to 
come to know moments 
of  extraordinary success
happening everyday and
Notre Dame High School.
  
Year 1 efforts included a 
multi-media campaign 
approach beginning with an 
all-new school logo and 
positioning tagline. 

We prepared a series of  8 print ads, 
giant posters and TV commercials 
highlighting key attributes of  the 
school. Posters featuring students 
were displayed in area malls. 
TV spots were previewed on area 
theatre screens directing prospects 
to ND’s famed Open House. 

A mall kiosk promoting statistics 
of  Uncommon Success and a matching 
floor-stand display were developed.

Additionally, a new school website and 
social media program, including Facebook,
Twitter and LinkedIn pages were launched.   

We rounded out the campaign launch with 
a series of  parking lot and campus banners 
and a direct mail and print ad effort inviting 
prospects to Notre Dame’s Fall Open House.

The Open House saw an all-time high in 
attendance with an immediate increase in applications by 8%. 
The campaign brought a significant jump in visibility and 
community engagement, including alumni, in social media. 

Come to know uncommon success.
Notre Dame High School

TV 
5 -:30 spots
showing on 
area Theatre 
Screens as 
previews

Student athletes at Notre Dame represent six decades of state, county and 
league championships. Last year, more than 40 of our graduating athletes were invited 
to participate at the collegiate level, and more than 800 of our students participated in 
53 ND sports teams. Come to know lifetime values of leadership and sportsmanship, 

derived from hard work and healthy competition.

Know that moment when preparation 
is about to lead to victory.

 Notre Dame 
High School
www.ndnj.org

Come to know

601 Lawrence Rd. Lawrenceville, NJ 08648  •  609.882.7900

601 Lawrence Rd. Lawrenceville, NJ 08648

Uncommon Success.
Since 1957, we’ve helped thousands of 
students succeed in the classroom, athletic 
arena, and in their communities – preparing 
them for even greater achievements in life.

Come to know

 Notre Dame 
High School
609.882.7900 • www.ndnj.org  

For the 2011-2012 year   99%
 

of graduating seniors were placed in 
competitive colleges and universities

                   3  2  7
                       students attained     students attained    National Merit
                   perfect SAT scores   perfect ACT scores  commended students

15
              Advanced Placement Courses with 81% Pass Rate for College Credit

46,000 

service hours completed by the Student body

 800+ 

athletes competing in 27 varsity sports with 53 ND sports teams

 92%
 

of seniors chose to attend 4-day spirituality retreats

 100%
 

of the student body celebrates liturgy together each month

6 

decades of state, county, and CVC championships

Come to know

Launched 
Facebook, Twitter 
& LinkedIn pages

Series of 8 posters and back-lit panels displayed in area Malls.

All-new website

Supported with a theme: Where will Notre Dame lead you?, here are a few pieces in 
an annual campaign that includes New Logo, TV, Theatre videos, billboards, mall banners, 
print ads, posters, kiosk displays, magazine features, transit media, social media and more.

Notre Dame High School

Each day, Notre Dame students journey through multiple literary 
selections, from poetry to prose, medieval to modern and early 
American to 21st century writers. Where will Notre Dame lead you? 

Notre Dame High School
Supported with a theme: Where will Notre Dame lead you?, here are a few 
pieces in an annual campaign that includes New Logo, TV, Theatre videos, 
billboards, mall banners, print ads, posters, kiosk displays, magazine features, 
transit media, social media and more.



     

Prudential Agricultural Investments
Quarterly market update reports on agricultural commodity market investments. 
Work included multi-page interactive pdf reports and collateral.

Tom McManimon • 609.538.1126
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Corporate Annual Reports
StimulusBrand is steeped in designing and producing company annual reports.  For more than 35 years, we’ve developed 
annual reports for banks to insurance companies, energy to educational institutions, real estate to healthcare, leading multi-nationals 
to not-for-profits and more. We work with your senior management to understand your brand, your key performance details and 
outlooks for the year ahead. Whether it’s print or digital, we manage the production from messaging and design through to delivery. 
Give us a call at 609.538.1126. See more at www.stimulusbrand.com
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annual reports for banks to insurance companies, energy to educational institutions, real estate to healthcare, leading multi-nationals 
to not-for-profits and more. We work with your senior management to understand your brand, your key performance details and 
outlooks for the year ahead. Whether it’s print or digital, we manage the production from messaging and design through to delivery. 
Give us a call at 609.538.1126. See more at www.stimulusbrand.com
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				     Corporate Annual Reports

StimulusBrand is steeped in designing and producing company annual reports. For more than 35 years, 
we’ve developed annual reports for banks to insurance companies, energy to educational institutions, 
real estate to healthcare, leading multi-nationals to not-for-profits and more. We work with your senior 
management to understand your brand, your key performance details and outlooks for the year ahead. 
Whether it’s print or digital, we manage the production from messaging and design through to delivery.
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12 MONTHS CAN 
CHANGE YOUR LIFE

AND THE LIVES 
OF PEOPLE WHO 
NEED QUALITY 
HEALTHCARE.

1931 Nottingham Way
Hamilton, NJ 08619
609.278.5915

THE HENRY J. AUSTIN NURSE PRACTITIONER 
RESIDENCY PROGRAM IS LOOKING FOR WOMEN 
AND MEN WHO WANT TO MAKE A DIFFERENCE.

In just one year, you could be making a lasting 

difference in the lives of hundreds of people. 

The Henry J. Austin Nurse Practitioner Residency 

Program is looking for people interested in 

becoming a Nurse Practitioner focused on 

providing trauma informed integrated care to 

vulnerable and underserved populations in 

cities and rural areas as well as migrant health 

worker communities.

DOES THIS SOUND LIKE YOU?

COMPREHENSIVE
COMMUNITY
CARING

THDENCY PROGRAM

Contact us at:
APNResidency@henryjaustin.org
609.278.5915
www.henryjaustin.org/apnresidency

Henry J. Austin Health Center

Training locations: 

Serving Gloucester, Cumberland, 
Cape May Counties

Serving the Greater Trenton Community

Serving Morris, Hunterdon, Warren, 
Sussex and Essex Counties

287 Blue & 423 Grey & 158 Orange — NO web address

 Enabling p
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YOUR COMMUNITY’S 
COMPLETE CENTER 

FOR WELLNESS

FOR MIND 
BODY 
AND SOUL

The Continual Need For Brochures
Every day, we are bombarded with millions of messages over an ever-increasing mix of media competing for our attention and wallets. 
Marketers have never had more options to get in front of people. But getting through to people is the greater challenge. So much can be 
flashy, exciting, and intrusive but often missing substance.  Whether delivered in traditional print form or advancing interactive forms, it’s 
reassuring to know that companies still call for brochures, catalogs, and sales collateral. See more at www.stimulusbrand.com
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Every day, we are bombarded with millions of messages over an ever-increasing mix of media competing 
for our attention and wallets. Marketers have never had more options to get in front of people. But getting 
through to people is the greater challenge. So much can be flashy, exciting, and intrusive but often missing 
substance. Whether delivered in traditional print form or advancing interactive forms, it’s reassuring to 
know that companies still call for brochures, catalogs, and sales collateral.



Seconds to carjack.
Years of hard time.

Carjacking is a federal crime. You can do federal time.
 

The U.S. Attorney’s Office prosecuted Jahlil, now 24, 
after he pointed a shotgun at a driver to take a car. 

That one carjacking led to three charges 
and more than two decades in prison for Jahlil.

 
There is no parole in the federal system. Inmates can be sent 

to prisons all over the country, far from home.  

Worth it?

If you have information about a carjacking 
or see a carjacking in action, please call:

The Essex County Prosecutor’s Office 
Major Crimes Task Force tips line at: 

1-877-847-7432

Paid for with forfeiture funds.

National Obie Award-winning Outdoor & Transit campaign

     



     

The Impact of Outdoor & Transit Advertising 
With traffic and commuting volume picking up again, consider the visibility and impact that outdoor and transit 
advertising can add to your brand awareness.  Turn to StimulusBrand to create award-winning creative campaigns 
on billboards, bus panels, train cards, posters, and more. Let’s put your business on the map and in the minds of 
customers ready to do business with you. See more at www.stimulusbrand.com

Tom McManimon • 609.538.1126

Even Your Goosebumps 
Have Goosebumps.

You know when you’ve struck gold.

® 

This winter, plan your winter adventure to one of the most exciting 
ski and snowboard destinations in the northeast or western regions. 
From destinations throughout New York, Vermont and Maine to 
Colorado, Utah, Idaho, Canada and more!  Strap in. Click down. 
Buckle up. And take on the excitement at every turn.

Plan your Winter Outdoor Adventure now! 
Preview this season’s travel destinations at

BANCHI OUTDOOR 
ADVENTURES

WWW.BANCHI.COM

800.769.9660

BANCHI 2013-2014 WINTER OUTDOOR ADVENTURES

This Winter, 
Vacation Like 

A Banchi. 

8529 Banchi Poster.indd   1 9/26/13   11:33 AM

			        The impact of Outdoor & Transit advertising

With traffic and commuting volume picking up again, consider the visibility and impact that outdoor and 
transit advertising can add to your brand awareness. Turn to StimulusBrand to create award-winning creative 
campaigns on billboards, bus panels, train cards, posters, and more. Let’s put your business on the map and 
in the minds of customers ready to do business with you.



Serving the Mid-Atlantic and New England Markets

OUTDOOR DECKING, 
PVC PRODUCTS, FIBER CEMENT, 

RAILING, PORCH FLOORING, 

NO DOUBT, I’M IN A
 MID-STATE OF MIND.

KNOTTY BOARDS, CLEAR BOARDS, 
WOOD SIDING, STEPPING, 

AND FIRE-TREATED MATERIAL.

For a retail dealer near you, call 800.942.7776
or use our “Find a Store” tab online at 

www.midstatelumber.com. 

     

StimulusBrand Digital
A range of digital media deployed as part of overall communications programs for our clients. Mix includes:
interactive reports, emails & newsletters, digital ppc ads, landing pages, animated gif files, ads and content 
development for social media campaigns.

Tom McManimon • 609.538.1126

Henry J. Austin Nurse Practitioner 
Residency Program

The Henry J. Austin Nurse Practitioner Residency Program is looking for women and 
men who want to make a difference. In just one year, you could be someone making a 
lasting difference in the lives of hundreds of people in the community who need YOU. 
While enrolled in the program, residents receive a modest salary and are highly valued 
for employment after the residency due to participation in the program.

APPLY TODAY!

Email: APNResidency@henryjaustin.org • Call 800.278.5915

BE THE NURSE PRACTITIONER THE WORLD NEEDS.

Henry J. Austin Health Center I APNResidency                  Contact I  609.278.5915

DOWNLOAD BROCHURE

Mission 
Henry J. Austin Health Center Nurse Practitioner Residency Program will foster an environment of 
learning to facilitate advanced training of Nurse Practitioners in order to develop a sustainable structure 
in which Nurse Practitioners can safely learn the skills they need to become highly skilled Primary Care 
Providers while engaging in a mentorship structure that creates retention and long-term commitment to 
medically underserved areas.

Program Structure 
 • One-year salaried residency with benefits and an opportunity for continued employment with 
 the community health center. 
 • Full integration into the organization, including training in the trauma informed model of care,   
 integrated collaborative based care, advanced access systems, team-based care, clinical pharmacy  
 and using all forms of technology through telehealth.  
Core Curricular Elements 
 • Precepted Continuity Clinics – These are the cornerstone of the residency program. 
 Residents develop their own patient panel while having a preceptor (MD or APRN). 
 • Specialty Rotations – Behavioral Health, Women’s Health, Clinical Pharmacy, Medication 
 Assisted Treatment (MAT), HIV/Hepatitis Management, Community/Population Health, Pediatrics,   
 Chiropractic/Pain Management, Infectious Disease, Mobile Health Unit. 
 • Mentored Clinics – Residents will be a part of an integrated care team, seeing patients under 
 the direction of a mentor.  
 • Didactic Education Sessions – Content is developed to enhance the residents clinical experience  
 in providing care to patients in the Community Health Center setting.  
 • Quality Improvement Training – Training will focus on the quality improvement model including  
 microsystems, facilitation and leadership development.    
 • Project ECHO® Pain – Residents join a twice monthly videoconference that connects primary   
 care providers with a multidisciplinary team of pain specialists to improve the management   
 of patients with chronic pain. Weitzman ECHO® uses case-based learning to provide support and  
 education to providers. 
 • Specialty Technology Training - Residents will learn to apply technology to provide efficient 
 quality healthcare. This will include the use of health information exchange, e-consults, video 
 case conference, and telemedicine.  
 • Community Engagement – Residents are provided opportunities to engage with their assigned   
 community.  
 • Participation in Ongoing Multi-Input Evaluation – Residents contribute to continuous 
 programmatic improvement via assigned evaluations throughout the residency experience.

Henry J. Austin Health Center

Training locations: 

Serving Gloucester, Cumberland, 
Cape May Counties

Serving the Greater Trenton Community

Serving Morris, Hunterdon, Warren, 
Sussex and Essex Counties

Be the Nurse Practitioner the 
world needs. Watch video here.

JonathanSavage@comcast.net

THE
&

Ivy Inn
                   PRINCETON

Saturday, October 1st
  Music: 9:30 pm til 1.

248 Nassau St. • Princeton • 609.921.8555
JonathanSavage@comcast.net

            Rock to classic tunes  
           from Springsteen, 
                            Billy Joel, Beatles, 
                 the Doobie Brothers, 
      Motown, Eagles, Mellencamp, 
      Rolling Stones and many more!

Great food & fun

TRIUMPH                    
  BREWING COMPANY

        Great food & 
     rockin fun on tap
    Friday, March 31st 
  Music:10pm-12pm.

                           Rock to classic tunes from  
                     Chuck Berry, Tom Petty, Beatles, 
                 Billy Joel,  Van Morrison, The Doors,
            The Ramones, Eagles, Doobie Brothers, 
      Springsteen, Rolling Stones,  CCR, & more!

138 Nassau St. • Princeton • 609.924.7855
JonathanSavage@comcast.net



     

NAVITAS
S O L U T I O N S

NAVITAS
S O L U T I O N S

Corportate Identity marks 
developed by StimulusBrand as 
part of overall branding programs.

LifeCycleLegal

advertising     design     marketing
stimu usbrand
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“Working with StimulusBrand has been a fantastic experience for Philadelphia Insurance 
Companies.  Tom McManimon provides a thoughtful and creative approach to our branding 
and advertising strategy.  We are able to introduce a business direction, and Tom delivers 
insightful and actionable campaigns that drive our business forward. Whether it be a print or 
digital campaign, videos, or a promotion, we consistently come away incredibly impressed. 
We have a tremendous working relationship with StimulusBrand, and value the partnership.  
I enthusiastically recommend them for all of your advertising and brand development.”

Brian O’Reilly     
Executive Vice President & CMO      

Philadelphia Insurance Companies

From the outset, Tom McManimon thought enough to ask us about our business, 
our goals, what was working and what was no longer working. Understanding our 
target audiences and how to reach them made the difference. The quality of work at 
StimulusBrand is exceptional. That was a ticket to play. And they continue to deliver.”

Kristine Miechowicki     
VP, Marketing       
Prudential Mortgage Capital Company

Tom McManimon • 609.538.1126

“

Kristine Miechowicki
Brown & Brown Metro developed a “rebranding” campaign that was superbly 
directed and designed by Tom McManimon at StimulusBrand Communications. 
From logo and print collateral design, advertising, and website development, as well as 
content and guidance, Tom has always been on target with forward thinking concepts, 
design, ads, website, etc. We’ve used Tom’s services in the past and will continue to do so.
I highly recommend him and Stimulus Brand Communications for all branding, 
marketing and design needs.”

Phyllis LoSapio     
Marketing Manager      
Brown & Brown Metro

Tom McManimon • 609.538.1126

“

Phyllis LoSapio

Our Vision
Henry J. Austin Health Center will improve the quality of 

life through superior healthcare outcomes for the greater 

Trenton community as their medical home of choice.

Our Mission
The Henry J. Austin Health Center provides patient-

centered, comprehensive, accessible, efficient, quality 

primary care, mental health and substance abuse 

treatment services to the culturally diverse greater 

Trenton community. Our exceptional, dedicated, 

well-trained team delivers best practice healthcare, 

working with community partners to provide extra-

ordinary customer service and quality outcomes.

Services
Primary Care for Adults

Women’s Health

Primary Care for Children

Dental Services

Nutrition Services

HIV Treatment and Testing

Laboratory Services

Social Services Support

Pharmacy Services

Eye Care

Podiatry (Foot Care)

Mental and Behavioral Healthcare

Drug and Alcohol Abuse Counseling

Table of Contents
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“Did Not Keep Appointment” Policy.....25
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“Speak Up” For Safety ........................26

Hours of Operation
Monday - Friday: 8:00am — 5:00pm
Saturday: 9:00am — 1:00pm

     

Henry J. Austin Health Center
Brand strategy, positioning, logo and visual brand styling, advertising, brochures, copy, web, stationery materials, 
banners & signage, email and e-signature formatting, powerpoint presentations, sub-brand logos, and more.

Tom McManimon • 609.538.1126

321 North Warren Street 
Trenton, NJ 08618 • (609) 278-5900
www.henryjaustin.org

Quorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut  dolomagna aliquam erat volutpat. 
Ut wisi enim ad minim veniam.  nibh euismod tincidu

Quoem ipsum dolor sit amet 
consectetuer adipiscing elit. 
sed diam nonummy nibh euismod tin 
cid unt ut laoreet dolore magna aliqu]
am erat volutpat. Ut wisi enim ad min 
im veniam, quis nostrud exerci tation ull 
amcorpersu scipit lobortis nisl ut aliquip 
ex ea comm odo consequat 
duis autem velleum iriure dolor inhe
ndrerit in vulputate velit esse aliqua
m erat volutpat. Ut wisi enim admin 
commodo consequat .....MORE.

Quorem ipsum dolor sit amet consectetuer adipiscing elit olor consectetuer 
Quorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo consequat duis autem velleum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat velillum.

Quorem ipsum dolor sit amet consect etuer 
adipiscing elit olor sit amet consectetuer 
Diam nonum my nibh euis mod tincid unt ut laoreet dolore magna 
aliqu am erat volutpat. Ut wisi enim ad minim veniam, quis nostrud 
exerci tati duis autem velleum iriure dolor in henderit in vulputate 
velit esse mole stie im ip ex ea commodo consequat or in heerit 
in vulputate velit esse mole velillum.

CENTER FEATURE NEWS

COMMUNITY FEATURE

This font shown is Helvetica Regular, Helvetica 
Oblique and Helvetica Bold and fake text.

SCHEDULE AN APPOINTMENT

Our mission is to be sure that you, our patients, 
get the care you deserve, when you need it!

OUR PROMISE  NUESTRA PROMESA

En HJAHC, no rechazaremos a ningún paciente que necesite atención. 
Si algún miembro de nuestro personal le dice que no puede ser visto, por cualquier 

motivo, llame a la Administración inmediatamente al (609) 278-6363.

Nuestra misión es asegurarnos de que usted, nuestros pacientes, 
reciban la atención que merecen, cuando la necesitan.

Best Practice Healthcare • Extraordinary Customer Service • Quality Outcomes

At HJAHC, we will not turn any patient away that is need of care. 
If any member of our staff tells you that you can not be seen, for any 
reason please call Management immediately at (609) 278-6363.

321 N. Warren Street  •  Trenton, NJ 08618  •  www.HenryJAustin.org

Best Practice Healthcare • Extraordinary Customer Service • Quality Outcomes

321 N. Warren Street
Trenton, NJ 08618  

321 N. Warren Street
Trenton, NJ 08618

Kemi Alli, MD
Chief Executive Officer

kemi.alli@henryjaustin.org

321 N. Warren Street
Trenton, NJ 08618
Tel: 609.278.5939
Fax: 609.695.3532
Cell: 609.775.5370

www.henryjaustin.org

www.henryjaustin.org

Patient Handbook

www.henryjaustin.org

Best Practice Healthcare

Extraordinary Customer Service

Quality Outcomes

YOUR COMMUNITY’S 
COMPLETE CENTER 

FOR WELLNESS

FOR MIND 
BODY 
AND SOUL

We are so pleased to introduce our new brand which reflects our vision and mission of providing high quality care and 
services to our community regardless of their race, ethnicity, gender, sexual orientation or income level.            
“Our new brand encompasses how we have changed and grown over the past few years. We want our community to see Henry J. Austin 
as a beacon in the city of hope, health and wellbeing for all.  As you enter our newly renovated buildings, you will be welcomed and 
treated with respect as we help you to become well.”  — Dr. Kemi Alli, Chief Executive Officer

Our new logo represents a bridge to health and wellness, welcoming all people to receive high quality care, that will 
not only improve the life of our patients but the life of our community. As you notice changes in our branding, signs and 
promotions, we would love to connect with you. Feel free to reach out with thoughts, requests, or compliments. 
If you enjoy social media, connect with us and share with friends and family. We are the center for wellness.

A BRIDGE TO HEALTH AND WELLNESS 

 www.facebook.com/henryjaustin 
www.henryjaustin.org

And now, a few words from our clients.


