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Engage an award-winning,
strategic, brand development
and advertising agency with
the experience, talent and
moxy to elevate your brand
to prominence.



Evolve your strategy.
Fine tune your positioning.
Refresh your brand landscape.
Be the standout brand.

Presenting StimulusBrand Communications.

We've developed strategic marketing and advertising for banks, hospitals, law firms,
sports teams, museums, real estate, schools, insurance companies, healthcare, energy,
transportation, tourism, eyewear, building products, and even a brew pub.

Whether launching a new business or product, repositioning, expanding, or trying to
adapt to a changing market, we'll help ensure that your logo, visual identity, website,
sales collateral, advertising, videos, display, social content, public relations, and more are
consistently on point and supporting your unique brand. We help company leaders focus
on their core values and their target customer’s wants and expectations, and then
execute cohesive marketing across multiple media channels — all to make yours their
brand of choice and grow your business.

The following pages feature creative samples from campaigns created for our clients.
Companies like: Philadelphia Insurance, Stewart Xerox, New Jersey Tourism, Prudential,
World War Il American Experience Museum, the USDA, Brown & Brown Benefit Advisors,
The Bank of Princeton, Mid-State Lumber, SMUG Brewing, Gold Strike Casino, and more.

Are you ready for a new brand landscape? Preview these creative samples and more
at http://stimulusbrand.com/work/cases/ Call Tom McManimon at 609.538.1126.
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Many Amerlcans helped with the war effort to supply
our troops and allies with what was needed to win
. the war. Civilians became engineers, mechanics,
iveters and welders as men were called to

; duiy. Seniors, wives and children stepped up
We Can Do It! BRSS perform the essential tasks left
vacant by soldiers in order to keep
production running nonstop attaining

production numbers that were and still
hard to imagine possible to achieve. Car
production facilities produced tanks. When the
medium M3 Lee was ordered, a combined grand total of 68,864 tanks would be produced.
Airplane manufacturers produced flying fortresses, and a massive effort was made by
American citizens by helping to collect the raw materials to recycle into production.

Plan to take in the World War IT American Experience.
Hear stories of American sacrifice, unity and might. Experience a wide
variety of authentic WWII vehicles, uniforms and artifacts in realistic
dioramas and exhibits that portray, not just the battlefield, but the
home front as well. Take in a re-enactment or one of our

The World War Il American Experience

StimulusBrand is helping launch an all-new World War II
American Experience museum located in Gettysburg, PA.
Here, visitors will learn about the American sacrifices made
during the world's largest conflict of the 20th century, both on
the battlefield and on the homefront, and honor their dedication
to win the war and preserve freedom. They can experience a
wide variety of authentic WWII vehicles, uniforms and artifacts in
realistic dioramas and exhibits that portray, not just the battlefield,
but the home front as well. Take in a re-enactment or a living
history program, speakers, seminars, interactive offerings and
simulated and real vehicle experiences.

Learn more at www.visitww2.com

GALLERY NEWS CONTACTUS

TICKETS DONATE Q search.

HOME  HISTORY&VIDEOS ~ LEARNING RESOURCES ~ WWIICOLLECTION ~ VEHICLEEXPERIENCES ~ EVENTSCALENDAR  SHOP  SUPPORT

hasn’t fired a. round in battle
since 1945, but its story is

still explosive.

Learn about the role these tanks played in the war and the men who operated them:"

Experience stories of American sacrifice, unity, and might in WWII history.

Welcome to the WWII American Experience. Together, we strive to educate the public about the American sacrifices made during

The Buck family welcomes you to the WWII American Experience. As your host, we strive to educate
you about the American sacrifices made during the world's largest conflict of the 20th century, both on
the battlefield and on the homefront, and honor America's dedication to win and preserve freedom.
Here, you can experience a wide variety of authentic WWII vehicles, uniforms and artifacts in realistic
dioramas and exhibits that portray, not just the battlefield, but the home front as well. Take in a re-
enactment or one of our living history programs as well as speakers, seminars, interactive offerings

and simulated and real vehicle experiences.

‘Welcome to the World War I American Experience.

Experience stories of American sacrifice, unity, and might in World War Il history.

BROCHURE * WWW.VISITWW2.COM * 717.253.3414 * DONATE

Check our progress f

th century, both on the battlefield and on the homefront, and honor their dedication to win

ety of authentic WWII vehicles, uniforms and artifacts in realistic dioramas and exhibits that
e home front as well. Take in a re-enactment or one of our living history programs available
tive offerings and simulated and real vehicle experiences.

Watch “PA Museum of Military Vehicles”

Register for a Vehicle Experience

Campaign includes Landing page, website,
print & digital, social media, music & animation,
brochures and more.



Talksoft Corporation
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- Broadcast
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The talk of business

SERWCES  SOWTIONS  PARTNERS  SUPPORT  RESOURCES

Automated Messaging Services
Learn more about our services...

Tk patients using
éaligent combinaticrcf phane, tex, emal, and matile 5.

\i-’talksoft"’

The talk of business

Phone-Text- Email
Messaging

Q O X
RemindMe

Automated appointment reminder call
service for your customers or patients.

Broadcast
Reach out to particular groups of patients or
customers by sending customized messages

Recall
customers or patients
t seen in a while.

Experience a Text Message BIIIRemInder
| Contact customers or patients
+ Advancad tachnology senses ifthe phone Aumber is textable. who have open balances.
o HIPAA-secure, concise message can be sent to your patients
‘& gl Byt gl ok St g = LabPhone

Efficiently communicate lab results to patients.

O IS : Outreach

Communica ith customers or
patients in different scenarios.

S
Experience a sample message
online and get a quote

www.talksoftonline.com
Call toll-free: (866) 966.4700
Email: info@talksoftonline.com

Experience an Email Message

Build your brand with emails that include your logo and color seherme.
Include a link to your system's patient portal, encouraging them to use
it.

Confirm and reschedule buttons result in high patient response rate.
* Unlimited space allaws you to include patient instructians.

Tue, Jun 19 at 8:30 AM

CORFIRWED

‘i'\,\\ Readlt  Leamn More

Have Talksoft remind your

, ®
customers of their appointments. - ta I kSOft

The talk of business




Stewart Xerox
Www.stewartxerox.com

d? Stewart d Stewart ’

A Xerox Company

C“T"’“:'fgizi Enhance
< productivity.

A Xerox Company

SBS3600 0
wemer. RedUCe costs. J Stewart | e s 800.322.5584
Managed -
Print Services And raise RXeox Campany
"a’“;;‘,;ti’v’f,iz your Ieve’ Company Offerings. Atwork. Signature Service Careers

soae OF Excellence.
“smot At work.

Solutions including Xerox equipment,
Managed Print Services, software
and Stewart Signature Service.

Excellence. At work.

Welcome to the new Stewart. Stewart, a Xerox Company is ene
of the Delaware Valley's largest and most respected business
technology consultancy firms specializing in the field of digital
technology. We provide insight, expertise and a consultative
approach to simplify the way you use technology se that you can
focus on what's most important: your business. Thank you for
visiting us today and please contact us if you have any questions
or need additional information

1.800.322.5584
www.stewartxerox.com

Education
Healthcare

Legal
Non-Profit
Financial Services

Your keys to excellence. At work.

Manufacturing

Optimize Efficiencies Equip to Succeed Enhance Your Effectiveness

Our SBS360° Assessment, Award winning Xerox Flexible training resources
Managed Print Services Products to optimize your to enable ease of use and
and Software can technology investment. maximum productivity.
transform your work
environment.

LEARN MORE LEARN MORE LEARN MORE

The extraordinary colors of Xerox

Signature Service. At work.

O ® B @

Enter Meters Customer Care Download Xerox Interactive Remote
Center Drivers & Support Implementation
Documents  Knowledgebase

Leading
law firms turn
to Stewart
for analysis

to improve
efficiency.

& ﬁm . Educational
institutions

afd e turn to Stewart

for analysis in
Stewart, A Xerox Company is one of the region's largest and most | Cutting-edge L e ) of
respected business technology consultancy firms combining the national | Xerox Technology . SCRI0 gy
SBS360°Assessment
resources, strength, and color quality of Xerox with the agility of locally
managed services. We provide insight, expertise and a consultative approach
to simplify the way you use technology, enabling the color print quality of
Signature Service
Xerox to show your true colors at work. & Support
Visit www.stewartxerox.com. Call 1.800.322.5584.

Let them see your true colors.

Managed Print Services
Value-Added Software

e work o s o b lgues it dting

o) Stewart | . =

A Xerox Company ey
P T T T e
Education « Healthcare » Legal » Non-Profits « Financial Services » Manufacturing » Small Business et ok e o, ol 8003735580

o Stewart ...




Prudential Mortgage Capital Company

Full integrated campaign encompassing Market research, brand positioning tagline, website and interactive emails, carporate brochures
and sell sheets, biography profiles and market data sheets, and presentation folder.

@ Prudential

PRUDENTIAL MORTGAGE CAPITAL C

Prudential

FREDDIE MAC

T. DONE

s WNE &
Even when the Confidence. Proven experience.
e 1 R And the knowledge to expertly
opportunity is challenging, deliver what we promise.
the deal doesn't have to he. bz s BT

The power of lasting relationships.
And a superior borrowing experience

WE GET IT. DONE.

REF oo
Firsitame LasiNamei@prudential com

WE GET IT. DONE

ntro [
@ Prudential

www.prudentialmortgagecapital.com

Prudential

PRUDENTIAL M

PRUDENTIAL MORTGAGE CAPITAL COMPANY REAL ESTATE INVESTMENT ASSOCIATE
Frudentd Moy st ce

g Captel Company (PACC) & aneafthe naton’s g
c

We get real estate.
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§ WE GET IT. DONE.
Even when the opportunity is challenging, NUa

the deal doesn’t have to be.

FH': : WE GET IT. DONE.

uit Lending

Contact a representative today.
International

Home | Privacy Statement | Terms and Gondiions

Prudential Financial and the Rock Logo are senvice marks of The Prudential Insurance Company of America and its affiiates. Prudential is authorized 1o transact business in all U.S. states,
the Disirict of Columbia and Japan. Product availability waries by state and country. © Copyright 2012 Prudential Financial, Inc., Newark, NJ USA_ All rights reserved.



New Jersey and Ocean City Tourism

Award-winning creative campaigns developed promoting Tourism in New Jersey and in Ocean City, NJ. The statewide
campaign “There’s no time like New Jersey” features countless moments and places in time waiting to be experienced and
shared while visiting New Jersey. The Ocean City campaign promotes the various destinations for family fun, excitement
and enrichment around the theme, “Ocean City. Oh, what a perfect vacation.” See more at www.stimulusbrand.com

“Generations may separate Claire 3 . Ne ‘ i Jersev

WWW.VISITNJ.ORGY

o henandpir) . Y f X _V_
a

But after 8 day of catching rays

The most confy hotel ever:
Breakfact 5t A

®eean s
Oh Whgfr;afg NJ vamﬂonty

-

Atime you just might wa ; There'’s no time l1l\eNe JeIS &
— “

1-800-VISITN] www.VISITN].org

&

Call 1-800-BEACHN)
Visit www.occancitychambercom

6:183

4 ( ) (Zg 25
But m r 2 day of building 9 257 = Cean 1[@
\ - OH What 3 perfect NJ vacation!
sand castles and searching B 3

for shells on Long Beach Island,
Joni and Jennifer have never

felt closer to each other,

or to the rhythm of the ocean.”

—Julie Sanbucca

Take a short journey to New Jersey now ~ " Call 1600BEACHN

% o . 5 Vit wwwioccancitychambericom
and discover a time you didn’t know existed.
y

time you just might want to last forever. There’s no time like NeW Jelse 7

1-800-VISITNJ www.VISITN].org




Gold Strike Casino

StimulusBrand partnered with an outside marketing firm to create an advertising campaign promoting
Gold Strike Casino’s multi-million dollar transformation. We developed Print Ads and Billboards
featuring the excitement, comforts, and romance of a transformed resort. Messaging highlighted
all-new table games and slots, luxury suites, new taste sensations, live entertainment, and the casino’s
new MLife customer loyalty program.

Embrace the golden glow all around you.

And thelsurge from live entertainment.
Strike a lasting connection.
Awaken to your one-of-a-kind serenity.

Indeed, when you're here,

GOLD STRIKE LS %

(CASINO RESORT - TUNICA, MS) E T
.

A multi-million dollar transformation along with our innovative service culture and new customer loyalty program, M life, will strike a chord with you

Our multi-million dollar ¢
transformation will
strike a chord with you.

Even Your Goosebumps
Have Goosebumps.

GO LD STRIKE

You know when you've struck gold.




Pharmaceuticals

StimulusBrand is occasionally called upon to work in creative team format assisting pharmaceutical
companies and their ad agencies in product campaign development. Below we feature a small sampling
of recent professional education efforts as well as consumer product advertising.

SHE'LL OUTGROW
\EYRLINES CERVICAL CANCER
MAY NOT BE
ONE OF THEM.

Don't let HPV threaten
her future. Speak up.

GARDASIL.9
Human Papillomavirus
9-valent Vaccine, Recombinant

STILL LIVING WITH
CHRONIC CONSTIPATION?
IT'STIMETO LOOK

WITHIN YOURSELF.

muscles.

ns and stil can't get relief,

MUSCLES |
o HMSMOVE |

If you struggle with ch
toinactive colon muscl

MUSCLES
rnsMOVE

SHE'S 50% IRISH,
25% RUSSIAN,
AND 25% SPANISH.

MAKE SURE
SHE'S 0% HPV.

Show them what you're made of.
gets the ine.

<
GARDASIL.9
Human Papillomavirus
9-valent Vacdne, Recombinant

Celebrate you%y

Declare your independence
from HPV-related cancers

<
GARDASIL.9
Human Papillomavirus -
9-valent Vaccine, Recombinant



Philadelphia Insurance Companies

Every niche business has some risk, and each deserves exceptional
protection and service. Special events and business services.
Transportation and fuel. Entertainment, education, sports teams, spas,
environment and more. They all need insurance they can count on.
Philadelphia Insurance Companies provides coverage for more than
120 niche, real-world industries, making it easier to handle complex risk.

StimulusBrand supports PHLY with: TV, print, digital, video and
promotional materials across multiple business units. Featured are
TV & Video and print ads featured in a corporate campaign promoting
several niche strengths of PHLY and its tagine, “got a niche?”

xperience the PHLY difference.
Call 800.873.4552 or visit PHLY.com




Inglis House / Rebrand
Logo, stationery, brand styleguide, brochure, newsletters, ads

Gavin Kerr | president & 20

ngl] Ability& 215.581.0700 | gavin.kerrginglis.org
Independence. 2600 Belmont Avenue.

Redefined. Philadelphia, PA 19131

215.878.5600

Betsey Mills ‘ Global translator. Human rights champion.

Gary D. Bramnick, Director
Marketing & Public Relations

S Ability &
Independence. 1
Redefined. 2 4 Eliot Spindel | Webmaster. Programmer. Tutor.

inglis.org
2600 Belmont Avenue
Philadelphia, PA 19131-2799
P:267.298.1585
Community €:215.266.8676
Support Services e: gary.bramnickeinglis.org

Betsey Mils transtates withher brother T in

Anyane who knows Betsey| ot malntains the Ingls websit and InglsDrink-Aide® water btte website.
9 gs done. Thg
rommuter lah and aur il

| After five years in Virginia rehabilitation hospitals <pecializing in <pin

Ability & cord i, Spindet noded o make 2 deision about s ng-er
Independence. uture. "My mother had heard about Inglis. It became my first

Redefined. Work is a huge part of EL
rly adopt

inglis.org

the Inglis computer lab for othe;

2600 Betmont Ave.| Phiad

2158765400 | 866 2 NG| he technology

Ability &
— Independence.
Redefined.

§ 2600 Belmont Ave.| Philadiphi, PA 19131-2799
215.878.5600 | 866.2NGLIS (866.246.4547)

3 4 . More stories on Abilty & Independence. Redefined. www.inglis.org
g S Ability &

Independence.

Redefined.

Inglis House ‘ A community, Able and Independent.

SUMMER
2015
inglis.org

The Inglis Newsletter
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Construcion Complete S
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Continuing EREeRREY
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Residents receive rehabiltative medical and nursing care: physic,

Serices sad Programs lncluge; occupational and speach therapies; and a selection of more than 2

ocial enrichment and therapeuc recreation programs every day.

The Phillie Phanatic helps open the
Wellness & Rehabilitation Center * Ability&
Independence.
edefined.

hnology Program

Computing Program

Read more on Abity & ndependence. Redefined. www.inglis.org

Read more on Abity & Independence. Redefined. www.inglis.org




USDA National Biosecurity for Birds
“Keeping Your Birds Healthy” campaign

| BIOSECURITY
FOR BIRDS

Being mindful of everyday habits
and hygiene can help protect your
birds against Avian Flu (A, Exotic
Neweastle Disease (END). and other:
avian diseasés. "

Be a bird watcher! Make watching.
" over yoyr birds & healthy habit,
Look |Report | Protect

s;akgim, is | Your Birds "

. For Signs

Important Information for
Backyard Poultry Owners

Protect Your Birds From
Avian Influenza (Bird Flu)

[ ]
What are

USDA 2w 9 &
G b

www.aphis.usda.gov/animal_health/birdbiosecurity

Healthy flock

| BIOSECURITY
FOR BIRDS

Being mindful of everyday habits
and hygiene can help protect your
Dbirds against Avian Flu (Al), Exotic
Neweastle Disease (END), and other
avian diseases.
Be a bird watcher! Make watching.
" over your birds a healfhy habit,
Look |Report | Protect
. Por Signs | Siok Birds | You Birds |

USDA 8 s Dt e
e i ey St

*My birds are my pas.

Ikeep a watchful eye over
each one, and follow disease
prevention practices.”

Recognizing the warning
signs of infectious poultry
diseases such as avian
influenza (bird flu) can
help protect your birds:

Be sure to follow simple
hygiene steps such as
keeping cages and
equipment clean and not
sharing supplies with
other poultry owners.
Healthy flocks rock!
[T
oo ——

Learn more at http://healthybirds.aphis.usda.gov

the signs of
Bird Flu?

How does.
Bird Flue
spread?

How can
you protect
your Birds?
[ ]

: cOmo mantener a sus aves sanas

“My birds are my pals.
I'want to keep them safe,

501 watch them

like close friends.”

Recognizing the warning
signs of infectious poultry
diseases such as avian
influenza (bird flu) can
help protect your birds.

Be sure to follow simple
hygiene steps such as
keeping cages and
equipment clean and not
shaning supplies with
other poultry owners.

Healthy flocks rock!

¥

Learn more at http://healthybirds.aphis.usda.gov



USDA National
“Focus On Fish Health”
campaign

G

There’s a new school of thought

-

FOCUS ON
FISH HEALTH

Unfortlinately, this
fish story isn't a lie.

Deep under ullamcorp er suscipit lobo aliquip ex com
erat volu tpat. Ut wisi enim ad minim veniam, quis nostrd exer
ci tation ullamcorp er suscipit lobo rts nisl ut aliquip ex eacom
modo consequat. Duis aute m vel eum iriure dolor erat volupat.
Ut wisi enim ad minim veniam, quis nostrd exer ci tation
ullamcorp er suscipit lobo rtis nisin hendrerit.

Take steps to focus on fish health, Make a healthy differencel

 commode, 450
: AR

© Duis e velcum e door dolor  eugait milaacii. Giet schooled on the facts.
www.focusonfishhealth.org

There’s a new school of thought Lorem ipsum dolor sit amet, consect Good fishing habits can

around healthy fishing! etuer adipiscing elit, sed diam nonum make a healthy difference!

Lorem ipsum dolor sit amet,con my nibh euismod tincidunt ut laoreet Lorem ipsum dolor sif et, con .

sectetuer adipiscing elit, sedium dolore magna aliquam erat volutpat. sectetu ex adipiscing elit, sed dia A few moments of prevention can
diam nonumy nibhem Lorem ipsum dolor sitaet, ‘m nonummy nibh euismod tinc . .
uismod tincidunt ut consectetuer adipiscing iqum erat volutpat. promote generatlons of healthy ﬁShlhg.

laoreet dolore magna
aliquam erat volutpat.
Ut wisi enim ad minm

is nostrud

elit, sed diam nonummy
nibh euismod tincidunt
ut laoreet dolore magna
aliquam erat volutpat
Ut wisi enim ad minim
veniam, quis nosrud ex
erci tation ullamcorper © Molestie consequat, vel illum do
suscipit lobortis sl ut lore eu feugiat nulla facilsis at ve.
aliquip ex ea commodo o cros et accumsan et fusto odio
consequat. Duis autem © Dignissim qui blandit praesent
tate velit esse molestic vel eum iriure dolor in luptatum zzril delenit augue duis
consequat, vel illum dol / hendrerit in vulputate dolore te feugait nulla facilisi,

ore eu feugiat nulla facil FOCUS ON velit esse molstie con Y A S —
lor in hen drerit in vulpu FISH HEALTH sequat, vel illum dol. G e

® Ut wisi enim ad minim venim, qus
nostrud exerci tation ullamcorper
ea commodo consequat.

* Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse

per suscipit lobortis ni
sl ut aliquip ex ea com
modo consequat. Duis
autem veleun e do
lor in hendrerit in vulpu

£

Get schooled on the facts at www.focusonfishhealth.org

Deep under ullamcorp er suscipit lobo rtis nis! aliquip ex com
erat volu tpat. Ut wisi enim ad minim veniam, quis nostrd exer
i tation ullamcorp er suscipit lobo rtis nisl ut aliquip ex eacom
modo consequat. Duis aute m vel eum iriure dolor erat volupat.
Ut wisi enim ad minim veniam, quis nostrd exer ci tation
ullamcorp er suscipit 10bo rtis nisin hendrerit

ALERT:

VHS (viral hemorrhagic septicemia) discovery
puts pressure on anglers to contain its spread

Take steps to focus on fish health. Make a healthy differencel
— Duluth News Tribune —

Ut wisi enim ad minim verim, qus nost exerc tation ulameorper commodo.

1S ON
SRR

 Duis autem vel eum e dolor in henderit in vulputate velt esse.
 Moleste consequa. vel illum do fore eu feugiat nula faclsis at ve o eros et

o Dignissim qui blandit pracsent uptatum zzil defenit augue duis

 Dus autem vel eum rure dolor dolore te feugait nulla facils Get schooled on the facts.

Simple steps of wmlocusonfiohhealth.org
prevention to help
ensure generations

of healthy fish.

+ Thoroughly clean and dry fishing equipment, bait
buckets, boats, a

« Empty all water fr
transporting

+ Remove all mud, |
from equipment

+ Do not move fish

of water to anothe

www.focusd

USDA 2 )
- i

.

focu 6'nhealthyﬁsﬁ.cor’n

Prevent the spread of fish disease. Catch on today!



The Bank of Princeton Multi-media as campaign including:
television, video, billboards, transit, theatre screens, print ads, social media, collateral and public relations.

“I feel like a valued customer
every time I stop in”

The Bank
of Princeton

Sl ik thebankofprinceton.com Bank Wisely.

“Their community focus
! means the world to me”

The Bank
of Princeton

B sic  thebankofprinceton.com

Bank Wisely.

Daniel Smits

Twner, Daniel Smils Salon

The Bank
of Princeton

Bank Wisely.

“Their community focus

means the world to me.?

Sharo — Founder, Run Free Ranch, Inc.

The Bank E
of Princeton
Bank Wisely.

¢« I bank with
. Bank of Princeton.

The
I'm recognized
and Welcomed
the moment

I walk in??

K

Thirteen
Convenient
Locations In
New Jersey &

Pennsylvania

93% of our customers cite the friendliness
of our staff when they visit our bank." Each and

experience how we make a difference.
Call 609.921.1700 or visit thebankofprinceton.com

Monroe and New Brunswick in NJ and Cheltenham, North Wales and Chinatow

every day, we're focused on helping you bank wisely.
Siop n one of our conventent ocatons today and . OF Princeton

13 Convenien ocaions:Pincetn,Hario, Lowrencele Nonigomen Lambertle eringon, s (2}

2019 Annual Report

E The Bank
of Princeton

‘Bank Wisely.

€€ Thank with \\
The Bank of Princeton. \
They come )Y
through for me G

time and time
again.’

William J. McCurry
Chairman, McCurry Assodiates

Bank Wisely.

#oic = 76 % of our customers feel they can build strong
relationships with our bank for years: Each and e
every day, we're focused on helping you bank wisely.

.
Stop in one of our convenient locations today, and Of PI'lncetOn

experience how we make a difference.
Call 609.921.1700 or visit thebankofprinceton.com Bank Wisely.

..... ess Banking Products » Commercial Lending Opportunities

13 Convenient Locati
Monroe and New B

: Princeton, Hamilton, Lawrenceville, Montgornery, Lambertyile, Pennington, =
in NJ and Cheltenham, North Wales and Chinatown in PA DIC &7




Henry J. Austin Health Center

Brand strategy, positioning, logo and visual brand styling, advertising, brochures, copy, web, stationery materials,
banners & signage, email and e-signature formatting, powerpoint presentations, sub-brand logos, and more.

5

SM
HENRY J.AUSTIN"
HEALTH CENTER

The center for wellness

o - Pom

Patient Handbook

Best Practice Healthcare
Extraordinary Customer Service

Quality Outcomes

www.henryjaustin.org

This font shown
Oblique and Helvetica Bold and fake text.

Helvetica Regular, Helvetica

sum dolo st amet cansect stuer
et olor st amet consectetuer

‘SCHEDULE AN APPOINTI!

COMMUNITY FEATURE

AUHJARC, we will 1ot turn any patient away that is need o care.
I any member of our safftll you that you can not be seen, fo any
reason please call Managemen immedately t (609) 278-6363.

Our missionis to be sure that you, our patients
get the care you deserve, when you need it!

EnHJAHC,
i algin miembro de nuestro persona le ice que o puede ser visto, por cualquier
malivo, lame a s Administracén inmediatamente a (609) 278-6363.
Nuestra mision s asegurarnos de que usted, nuestros pacintes,

reciban laatencion que merecen, cuando la necesitan.

Best Pracice Healthare + xraordinary Customer Service + Qualy Outcomes.

v,

R
9
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HENRY J.AUSTIN"

The center for wellness

Kemi Alli, MD
Chief Executive Officer
kemialli@henryjaustin.org

321 N. Warren Street
Trenton, NJ 08618
Tel: 609.278.5939
Fax: 609.695.3532
Cell: 609.775.5370

henryjaustin.org

www.henryjaustin.org

Saturday: 9-00am — 1:00;

Table of Contents

Hours of Operation
Monday - Friday: 8:00am — 5:00pm
pm

Our Vision
Henry . Austin Health Center 9 Contact Us 4
tfe greater

Trenton community as their medical home of choice. Sl e

" Medical Home Model
Our Mission

The Henry ). Austin Health Center provides patent
centered, comprehensive, accessibl, eficien, qualty
primary care, mental health and substance abuse:

Bilng nformaton
WhatTo Do When You're Sick.

teament servies 10 the coturaly dherse rester Choosingaproder.
Trenton communty. Our excepton, ediatd, Primay Cor for Adls
vellraed team el

Your Appoiniment Experience.

working with community partnes 0 provide exra
ordinary customer service and qualty outcomes.

Primary Carefor Chidren

Dental Services
Services Nutiion

Primary Care for Adults BN T
Women's Health HIV Treatment Services
Primary Care for Children Laboratory Servies

Dental Services AddtionalServices at HAHC:

Nutiton Services
HIV Treatment and Testing
Laboratory Services

Socil Services Support
Pharmacy Services

Eye Core

Podiary (Foot Care)

Mental and Behavioral Healthcare

SocilSenvice Support
Healh Connections
Medicaton Assistance.

Conidentaliy

Same Day Access

Drug and Alcohol Abuse Counseling *“Speak Up’ For Safety

We are 50 pleased to introduce our new brand whch rfecs ourvision and mission o providing high qualty care and
servies 0 ourcommunity regardess ofthei race, ethnicy, gender,sexalarentaton o income el
Our new band encompasses ow we havechanged and srou over th pat e years. We vntour community 0 see vy ). Astn
all. s you nter our nevly and
Or.Kemi Al ChefExcuive Offcer

o0
e e e \

A BRIDGE TO HEALTH AND WELLNESS HENRY J.AUSTIN"
HEALTH CENTER

The center for wellness

our and wellness,  that il
ot nly improve the ife of our patients but the ife of our community. AS you notice changes n our branding, signs and
promotions, we would love to connect with you. Feelfre 1o reach out with thoughts, requests, or complments.

Ifyou connect with

www.henryjaustin.org

Patient’ Rightsand Responsibiltiq

“Did Not Keep Appoinment” Pol

2
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HENRY J.AUSTIN"
WEALTH CENTER
YOUR COMMUNITY’S | FOR MIND

COMPLETE CENTER | BODY
FOR WELLNESS | AND SOUL




Henry J. Austin Health Center Nurse Practitioner Recruitment

Print ads, posters, brochures, email, website landing page, display banner stands, press release, and radio

ARE YOU THE NURSE

PRACTITIONER THE
WORLD NEEDS

The Henry ). Austin Nurse Practitioner Residency Program is
looking for women and men who want to make a difference.
In just one year, you could be someone making a lasting difference in the

lives of hundreds of people in the community who need YOU.

HJAHC

MEET KIM
24ves 01D

MEET DAWN
28 veRs 01D

NURSE PRACTITIONERS
GRADUATED FROM
THE COLLEGE OF

=g
HJAHC

TRANNG N
FAMILY MEDICIE

AND THE LIVES Ol
WHO NEED QUALITY HI

to make a difference. In ust on

12 MONTHS CAN CHANGE YOUR LIFE.

EALTHCARE.

The Henry J. Austin Nurse pnmnnner Residency Program Is looking for o  nd men who vant

MEET TANYA|
26 YEARS OLD
NURSE PRACTITIONER

GRADUATED FROM
STOCKTON UNIVERSITY

GALLOWAY, N

TRAINING IN
PEDIATRICS.

people. The Henry ). Austin Nmse Practitioner Residency Program is looking for people Inmmmd In becoming
aNurse Practitioner focused on providing trauma informed Integrated care for vunerable and underserved
populations In cities and rural areas as well as migrant health worker communites.

Residency tranees will

HENRY . AUSTIN NURSE PRACTITIONER H

RESIDENCY PROGRAM

Apply today! www.henryjaustin.org/apnresidency
Email: APNResidency@henryjaustin.org + Call 609.278.5915

Tralning locations: CompleteCare Health Network
Henry). Austin Health Center

Zufall Community Health Center

o

Sublect:  are you the nurs pracitioner the workd needs?

HJAHC

HENRY . AUSTIN NURSE PRACTITIONER
RESIDENCY PROGRAM.

rovider, deliver

environment, work in mentored sessions at a commumty ealthcenter, and much more.

JAHC

HENRY . AUSTIN NURSE PRACTITIONER
RESIDENCY PROGRAM

Apply today! www.henryjaustin.org/apnresidency
Email: APNResidency@henryjaustin.org - Call 609.278.5915

Tralning locatlons: CompleteCare Health Network, Henry . Austin Health Center and Zufall Community Health Center.

team

HJAHC

HENRY J. AUSTIN NURSE PRACTITIONER
RESIDENCY PROGRAM

For , deci

Program, now serving the Grater Trenton commnity, and rain at nearb]

s 2 Nurse Practitiner Resident, you will

« Workwith  primary cre provider.

« Deliver traums-informe careina team emironment.
= Work in mentore sessions t 3 community healthcenter.
« e

residency experience.

T T

Henry . Austin Health Center | APNResidency

HJAHC =

HENRY J. AUSTIN NURSE PRACTITIONER f~ 1/
RESIDENCY PROGRAM. : 5

‘The Henry). Austin Nurse Practitioner Residency Program s looking for women and
men who want to make a difference. In Just one year, you could be someone making a
lasting difference In the lives of hundreds of people In the community who need YOU.
Wik enrolied i he program, esidens receiv a modest salary and are ighly valucd

HJAHC

i) s o

Phone. 609.278.5915.
Emall. APNResidency@henryjaustin.org,

12 months really can change your fe.

for after the program.

APPLY TODAY! DOWNLOAD BROCHURE Bethe

Email: APNResidency @henryjaustin.org » Call 800.278.5915

Contact| 609.278.6915

/,’xi i

Nurse Practtioner the
ord needs. Wach vdeo here.

Mission Training locations:

Henry).

y Care C

Saning G,

‘medicallyunderserved areas. e

Program Structure
HJAHC
the community healh center. i s o G

and using all forms oftechnology through telehealh.
Core Curricular Elements

MDOrAPRN).

« specilty a Medication
Assisted Treatment (MAT), HIV, Hepalits Management, Community/ Population Health, Pediatrics,
o

the direction of a mentor.

n providing care o patients n the Community Health Center stting.

y Impr Tralning -
microsystems,fciltation and leadership development.
« Project ECHO® Paln

ZUFALL
TH

Soingthe Gretr T Commnty

Sonig Mori, Hrtrion, Ve,
Stk and e Conis

HJAHC

HENRY J. AUSTIN NURSE PRACTITIONER
RESIDENCY PROGRAM.

BE THE NURSE
PRACTITIONER THE
WORLD NEEDS.

2 MoNTHS
CAN CHANGE
Your LiFe

AND THE LIVES
OF PEOPLE WHO
NEED QUALITY
HEALTHCARE

12 MONTHS CAN | 82cdheWiio
CHANGE YOUR LIFE |REHERe"

HJAHC

HENRY | AUSTIN NURSE PRACTITIONER
Resio R

12 MONTHS | ANDTHE Lve
A2 MONTHS | G bdomEhino
YOUR LIFE | NERmicaRe




Mid-State Lumber
Print and banner ad campaigns promoting range of building product offerings
from Mid-State Lumber —always on a roll. Being in a Mid-State of Mind has its rewards.

Decking

PVC Products
Fiber Cement
Railings

Accessories

YOUR CUSTOMER'’S CENTER HALL COEONIAI

AWAITS ITS TREX® DECK3SO, WE ROLL™ ‘
-

Clear Boards

www.midstatelumber.com
Wood Siding
Steppin
Fi d Materials
ng
nagement /C Products
Cement

Accessories

YOUR CUSTOMER'S CHARMING*

Porch Flooring
MID-STATE LUMBER CORP.

www.midstatelumber.com

on ol

Specialty P!

Moisture M

@ JamesHardie

MID-STATE LUMBER CORP.

Serving the Mid-Atlantic and New England Markets

MSL

MID-STATE LUMBER CORE.

llA CUSTOMER ON A BIG PROJECT
CALLS IN A LARGE ORDER FOR

HARDIEPLANK® LAP SIDING
AND HE NEEDS IT YESTERDAY.

FORTUNATELY, 'M IN A

MID-STATE OF MIND.”

Mid-State Lumber has the premium products you need.
when you need them. With regularly scheduled delivery days, our
quick turnaround is designed with customer satisfaction in mind.
Wholesale distribution * 800.942.7776 * www.midstatelumber.com

OUTDOOR DECKING,
PVC PRODUCTS, FIBER CEMENT,
RAILING, PORCH FLOORING,

KNOTTY BOARDS, CLEAR BOARDS,
WOOD SIDING, STEPPING,
AND FIRE-TREATED MATERIAL

NO DOUBT, 'M IN A

MID-STATE OF MIND.

MSL

MID-STATE LUMBER CORP
Serving the Mid-Atlantic and New England Markets
For a retail dealer near you, call 800.942.7776
or use our “Find a Store” tab online at
www.midstatelumber.com.




Mid-State Lumber
Print creative developed promoting MSL Lumber
while championing the quality of its people and breadth of goods.

CHAIRMAN .
OFTHE (&g}
BOARDS, * ®

-
“patNalf

Timber Warehouse Manager,
Branchburg, N

MID-STATE LUMBER CORP.

Not only does Mid-State Lumber have the finest selection of building
materials in the industry, we also have the finest and most knowledgeable
customer service representatives on the planet. If you have a question
about any of our products or materials, we have the answers.

Plus we have regularly scheduled delivery days, so you know exactly when

we're coming. Call today to speak with Robert, or any of our highly trained
reps. You'll be impressed i

DECKING * PVC PRODUCTS + FIBER CEMENT » RAILINGS » ACCESSORIES  PORCH FLOORING * KNOTTY BOARDS » CLEAR BOARDS =

WWW.MIDSTATELUMBER.COM
WHOLESALE DISTRIBUTION e CALL 1.800.942.7776

MATERIAL
GIRL.

Lumber have the fi

ection of building

the planet. If you hay
about any of our products or materials, we have the answers.

ming. Call today to speak with Kim. or any of our highly trained
oull be impressec

WWW.MIDSTATELUMBER.COM v
'WHOLESALE DISTRIBUTION e CALL 1.800.942.7776

Plet only domn Wik Staim Lumier hare the Snest sslectizn of bulding

cumtserar smicn spressntatives oo the planst Hyeu bare & qestion

i tm comirg Call bcday 1= spmak with Mk, ar of e Fighly traired
[ [p—

WWW.MIDSTATELUMEBER.COM
WHOLESALE DISTRIBUTION » CALL 1,800 942 7776




ARTFULLY
CRAFTED.
BOLDLY

BREWIN G|CONSUMED.

After successfully launching and supporting Talksoft, Inc., a leader in digital communications,
partner Steve David, once again turned to StimulusBrand to help develop and launch a new venture:
SMUG BREWING, a new craft brewery set to open in Pawtucket, Rhode Island.

Initial launch began with logo & identity, marketing positioning & tagline, followed by a fun,
interactive, and award-winning website, apparel & promotional items, and social media.

SMUG
CRAFTED.
BOLDLY

B RE W I N G|CONSUMED.

About Smug OurBeers WhereToBuy Visit Events Store Contact

ABOUT SMUG

EST.2018

BREWING

PAWTUCKET, RHODE ISLAND

Owner and brewer, Rob DeRosa states, “We brew with confidence and we want people to be confident in what
they choose to drink. We're good with them being a little smug.” SMUG brews IPAs —some with unique flavors
such as grapefruit or milk sugar —sour beers, and seasonal options such as pumpkin-spiced, and maple Russian
imperials stout. The brewery experience includes food trucks, trivia nights, and an indoor pub with live music.

"\We were proud to launch and support SMUG Brewing. Learn how we can help you!” —Tom McManimon



XSRE Department store
StimulusBrand developed newly branded multi-page inserts and ads to promote the launch of XSRE accesssories.

RalisadesiCenter

“Excess yourself.”
That's a new phrase.
What does it mean? It
means you now have the
most extraordinary selection
of accessories for women of all §
ages in one massive new store.
It means there's no holding back!
Introducing XSRE.
Love accessories? We do too. That's why
we created the largest space you've ever
seen devoted entirely to those eye-catching
bangles, beads, belts, boots, bags, and
more that make your outfit complete. Any
style, color, or texture you love, you'll find
it in abundance at
XSRE. Go ahead,
excess yourself!

Excess yourself in
From classic fashi

XSE =

Excess yourself!

Express yourself
with f
Fabulous

[ ak-ses-uh-ree] - noun 1. an extraordinary selection of accessories for women of all ages in one massive




Fullfilled Coffee

Our StimulusBrand team spent a week in Santa Fe, New Mexico, working with a family planning the launch

of a new kind of Coffee Café experience — Fullfilled Coffee Company,™ Similar to the well-known Starbucks
brand — albeit with a warmer, more artsy ambiance and more emotionally and spiritually fulfilling vibe, the
café launched in Edmond, Oklahoma. Customers are encouraged to express what fulfills them. Café owners
encourage community artists to submit their work for display in the café — and offer grants to advance artists’
crafts. By serving up a unique experience over coffee while exposing creative talents in the region, we helped
create “storydoing” to complement the storytelling, adding further authenticity to their brand.

Our work encompassed brand invention, logo and identity, advertising, collateral, display, and outdoor.

L\

what
fullfills

fuf ffilled

COFFEE COMPANY

it '..- 3)
f?}ﬂﬁned

COFFEE COMPANY

]‘ulfflﬂed

FFEE COMP.

601 S. Boulevard
Edmond, OK

Welcome!

Where\your présent time gathers
and youtfuture time awaitsyou.

Where fullfillment is as close as the bottom of a warm mug.

Discover Fullfilled Coffee Company, where you'll find great coffee, smooth tea, and delicious sandwiches and pastries. Come taste, see,
and experience your own cup of fullfillment. All in a friendly, relaxed, and inspiring environment sure to be fullfilling. From the bottom up.

www.fullfilledcoffee.com

Savor Specialty Coffees. Enjoy an alternative beverage.
And choose from a fresh mix of delicious lunch items.

Linger awhile, for you
are.so b eau t | f u I A P2 7 ety RN T b

what
fullfills

» fulffilled S



Banchi Outdoor Adventures

Seasonal campaigns promoting Banchi ski adventure bus tours. Creative work includes post cards, in-store display posters,
animated digital displays, banner ads, and print advertising. ‘Tis the season!

Your on-ramp tc
winter excitement.

i

2012-2013 WINTER OUTDOOR PROGRAMS AND EVENTS
Pl i h ilarating ski 2e
lan your winter to one the most ski ansd ot @]E‘_[H
snowboard destinations in the northeast or western regions. @U’JHD@@IR
A A
Strap in. Click down. Buckle up. See details on reverse side. jﬁl o }(A‘[Wmm

www.banchi.com

2013-2014 WINTER OUTDOOR PROGRAMS AND EVENTS
A change in altitude
produces a Change in attitude.

BANCHI OUTDOOR
ADVENTURES
2012-2013
WINTER OUTDOOR
PROGRAMS
AND EVENTS

GEAR UP FOR A
GREAT WINTER GETAWAY
THE BANCHI WAY.

Plan your winter adventure to one the most exhilarating ski
and snowboard destinations in the northeast or western regions.
Strap in. Click down. Bundle up. See details on reverse side.

o

5 j A
THINK OF YOUR WINTER BREAK AS CLASS TIME IN
SPORT MANAGEMENT AND THE SOCIAL SCIENCES.
Plan your winter break with friends to one the most ski and

in the northeast or western regions. Bundle up. Strap in. Click down. And bring a
whole new meaning to “environmental studies’ See details on reverse side.

ms & Events

BANCHI OUTDOOR ADVENTURES
www.banchi.com

This winter break, give yourself a lift and bring new meaning
to "having a ball” Plan your winter adventure to one of
the most exciting ski and snowboard destinations

o
oA o

BANCHI 2013-2014 WINTER OUTDOOR ADVENTURES

This Winter,
Vacation Like
A Banchi.

AN,

This winter, plan your winter adventure to one of the most exciting 5 t

ski and snowboard destinations in the northeast or western regions,

From destinations throughout New York, Vermont and Maine to .
e

Colorado, Uitah, Idaho, Canada and more! Strap in. Click down
Buckle up. And take on the excitement at every turn.

BANCHI OUTDOOR
Plan your Winter Outdoor Adventure now! ~ADVENTURES
Preview this season’s travel destinations at WWW.BANCHI.COM

Some images featured were provides 800.769.9660

4 courtesy of M Snow and Stowe Mountan Resort




NJ State Museum Rebrand
Logo and identity system, styleguide, stationery, collateral, display, and email program

NEW JERSEY

STATE MUSEUM

T A NEW JERSEY SHOP
JSEU STATE MUSEUM

STATE MUSEUM

‘ n
B repation O dipley: B Tuesday through Saturday, 10 am to 4 pn
Sunday, Noon to 4 pm

Closed Monday and St

ate Holidays

Trustees
Karen S, Al £sq,
Chair

Gabrielle Deen
Vice Chair

Lawrence G. Conti
Treasurer

Sy NEW JERSEY
STATE MUSEUM

Jennifer Wade Bredin
Mary Guess Flamer, E4D
Susan Palsir Huber
Jaciyn Polin

Steven M. Richman, Esq.
Julie Thornas.

Dolores Yazujian

Inspiration. On display.

Honora
Dorothy Bartaris
Maude Bell
Marcia Dewey
Christopher Forbes
Marilyn Formidoni
Ingrid Hammond

e NEW JERSEY

Fleury Macki

Jone Moon STATE MUSEUM
Joyee Moore Inspiration. On display.
Elizabeth Moore

www.statemuseum.nj.gov

NEW JERSEY A
STATE MUSEUM

Mary Ann Mountford
Beverly Nester - . Jlor dolor
Dorothy Plohn Inspiration. On display. ras meno

BRAND STYL
Carol Rosenthal

HL Boyer Royal
Katheryn Ryan
Georgia T. Schley.
Barbara Stokes
Parm Switlik

isum dolor
or intuit

“dolor
Nicole Jannotte
Executive Director, NJSMF

First Last
Executive Director, NSM

5 e 1 isti i
Hoit dolor
w NEW JERSEY tras meno
STATE MUSEUM isum dolor

Inspiration. On display. dolor

= == =**3sum dolor

lor intuit
NEW JERSEY A potor
STATE MUSEUM

Inspiration. On display.

NEW JERSEY
STATE MUSEUM
FOUNDATION

FREE PARKING!
Tuesday - Sunday 9:00 am to 4:45 pm NEW JERSEY

Closed Mondays and State holidays STATE MUSEUM
Chris Christie, Governor Inspiration. On display.
Kim Guadagno, Lt. Governor 205 West State Street, Trenton, New Jersey, 08625

(609) 292-6464 | www.statemuseum.nj.gov




Ascentin Insurance

Longstanding agency client Brown & Brown, Inc. turned to StimulusBrand to help define and
launch a new personal advisory (Ascentin) focused on providing exceptional insurance coverage

to exceptional people.

Aimed at high net worth individuals and companies, Brown & Brown’s portfolio depth and financial
strength with its carrier partners was uniquely suited to meet their needs.

Agency work included brand mapping, naming, logo and identity creation. We designed a company
brochure, supporting sales insert sheets and a print advertising campaign.

ASCENTIN

A Division of Brown & Brown, Inc.

Extraordinary
rotection

or life’s

extraordinary

passions.

®

A Division of Brown & Brown, Inc.

Personal Insurance.
Extraordinary Protection.

LUXURY, A\T\QUE
AND COLLECTO!
VEHICLE K\SURAV\CE

“Before | take my passton
on the road; Ascentin is key.”

JEWELRY AND
PRIVATE COLLECTIONS

“My jewelry
makes me feel
fextraordin ary.

/, Ascentin
protection
makes me
feel secure.”

ollection is extraordmary
 thelinsurance | have to protect it.”

to providing innovative,

most treasured assets.”

“Our firm is strongly committed

efficient ideas and services
to help our clients manage
personal risk and protect their

Presenting a personal insurance advisory
group focused on providing exceptional
coverage for you and your loved one’s
unique and ever-changing lifestyles.

ASCENTIN

A Division of
Brown & Brown
Benefit Advisors

Extraordinary protection

Lou Della Penna, Jr.

Executive Vice President
loujr@advisorsbb.com

24 Arnett Ave, Suite 110
Lambertville, NJ 08530
0: 609.397.3088 X2012
F: 609.397.0082

www.ascentinbb.com




An agency steeped in law firm brand marketing

ANGELO J. GENOVA

DIRECT DIAL
973.533.0777
FACSIMILE:

973.533.1112

G EN()\ A agenova@genovaburns.com
?%)\HSI SIN“I\

. . . J M/ SURNS

At the intersection of law, WEBSTER Ghtowst
government and business. ATTORNEYS-AT-LAW

494 BROAD STREET
NEWARK, NJ 07102-3230

A law firm focused on results
where decision-makers are doing the work.

GENOVA LT RN

BURNS | WD CUSs e e e oe S
GIANTOMASI RS -

WEBSTER

ATTORNEYS-AT-LAW

elebrating 25 e

Direct Candor with Clients
Highest Principles in Judgment

Personal Business Integriy

a

“Serviceisthei strong atrbute

GBGW is made up of people
that 1 ke and trust.

They e hands-on and smart.

Genova Bums Glantomasi Webster

Foundisd ovir bty Tweyears age, Genova Bums Gantomas wWhbster werks with many of tha proniee
es.and b i ragion Estwasn Wail Streat and Conter City, Phiadelphia

O firen stands at therinbarsaction of law, govanrermnt ard busirass.

Marc Beron, Chaiman - Fielco

Cur commiment & to provide our dients with representation at the highest standard of exclence bus
in o mid-siced reginal setting. Relatiorehips ond trust am the key inprederts to our mucoess. Our
s brazed Upon our Eonsistert emEhass on responsheness to the nesds of cur cherks

HOME | CONTACT 973.643.3700

Burns Gantomasi Wobater ks dirct candar with cur chents: th highest prindphs

(@ID)PMM Greennerc DAUBER EpSTEIN & TUCKER | Agssessai

PRACTICE AREAS

Tenacious

& Resolute

ELDER CARE LA!

We help you plan for life ahead.

e Powers of Attorney

Financial Dur.

T A Y O A
FIRM AWARDS Koportot o e ihs powr f vy, You able Power o

ounded in 1977, Greenberg Dauber Epstein & Tucker has long been recognized by the business and legal community as a law firm of

outstanding quality. The Firm's peers have honored the Firm by including a number of our attorneys in The Best Lawyers In America, New =

Best Lawyers sy it is

Jersey Super Lawyers and New York Magazine's Directory of New York Area’s Best Lawyers. Our attorneys include a federal prosecutor
and state official, a former Superior Court and Appellate Division judge, members of New Jersey Supreme Court committees, chairs of bar

association sections, lecturers and consultants to other attorneys in the partners’ various fields of expertise.

N Prepare to be a more effective
N lawyer, leader and decision-maker.

Led by Cedric Ashley, Esq,, Lifecycle Legal Solutions™ provides cost effective training, consulting,
and coaching solutions in the areas of professional, personal, and organizational development ¢
for legal professionals, organizations, and law firms. Our core services focus on MBTIO ~ =~

Myers-Briggs Type Indicator Personality Type assessments as well as raditional skills \ Training
development in Advocacy, Emotional Intelligence training, and Inter-Cultural Competence. §°"<:“‘"9
oaching

Prepare to be at your very best. Prepare. To succeed.

jfecyclelegal.com LifeCycIeLegaI

Prepare.To succeed

rgdauber.com
2

life ahead.
A\L‘d oL VanDyckl -

CLE Cources - Workshops/Seminars + One-to-One Coaching * Long-Term Outsourced Professional Development \ e Wills - Trusts and Estates - Elder Care Law




Notre Dame High School

Supported with a theme: Where will Notre Dame lead you?, here are a few
pieces in an annual campaign that includes New Logo, TV, Theatre videos,
billboards, mall banners, print ads, posters, kiosk displays, magazine features,
transit media, social media and more.

Achieve remarkable.

Open House - Oct.24, 7pm

Notre Dame High School

601 Lawrence Rd., Lawrenceville, NJ [ ndnj.org

Leaders in our field.

Open House - Oct.24, 7pm

Notre Dame High School

601 Lawrence Rd., Lawrenceville, NJ | ndnj.org
5 -:30 spots

NotreDame

= High School
B showing on OI EI 1

area Theatre

3 Screens as

previews

‘ THURSDAY, OCTOBER 24, 7PM

Register online at www.ndnj.org
601 Lawrence R 09,852,790, ext 183

v

oad, Larenceville, NJ 08645 + 60

Notre Dame
leadyou? B

Journey to extraordinary, daily.

Each day, Notre Dame students journey through multiple literary
selections, from poetry to prose, medieval to modern and early
American to 21st century writers. Where will Notre Dame lead you?

Y rom i i

NotreDame
High School

601 Lawrence Rd., Lawrenceville, NJ 08648

Learn more at www.ndnj.org




Prudential Agricultural Investments
Quarterly market update reports on agricultural commodity market investments.
Work included multi-page interactive pdf reports and collateral.
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Corporate Annual Reports

StimulusBrand is steeped in designing and producing company annual reports. For more than 35 years,
we've developed annual reports for banks to insurance companies, energy to educational institutions,
real estate to healthcare, leading multi-nationals to not-for-profits and more. We work with your senior
management to understand your brand, your key performance details and outlooks for the year ahead.
Whether it's print or digital, we manage the production from messaging and design through to delivery.

The Bank
of Princeton

2020 ANNUAL REPORT J
-

|
v &
| 7

) Prudential [

AGRICULTURAL EASTERN CENTRAL WESTERN TIMBER CONTACTS APPENDIX

. INVESTMENTS

e N
- RTH QUARTER 2015
-
IEW OF AGRIGUERURA
)

T UNITEDSTATES 4 Lt IR

TIMBER
N o

OVERVIEW OVERVIEW OVERVIEW
% = EASTERN REGION L] GIO = WESTERN REGION = TIMBER
" REAL ESTATE REAL ESTA REAL ESTATE REAL ESTATE
COMMODITIES MM s COMMODITIES COMMODITI!
= CITRUS N
= SUGAR CANE
= PECANS
= COTTON
u RICE = WALNUTS

2019 Annual Report NJSQ:
B g BEYONDTHE
Gieinoeton

2009 Annual Report




The continual need for brochures

Every day, we are bombarded with millions of messages over an ever-increasing mix of media competing
for our attention and wallets. Marketers have never had more options to get in front of people. But getting
through to people is the greater challenge. So much can be flashy, exciting, and intrusive but often missing
substance. Whether delivered in traditional print form or advancing interactive forms, it's reassuring to
know that companies still call for brochures, catalogs, and sales collateral.

THE AGILITY OF
LOCAL MANAGED SERVICES
WITH THE

PARTNERED

STRENGTH OF XEROX.
NOW, THAT'S EXCELLENCE.
AT WORK.,

3 Stewart | e

A neron Compiny

HJAHC

HENRY J. AUSTIN NURSE PRACTITIONER
RESIDENCY PROGRAM

12 MONTHS CAN | 6F2c05E Wio
CHANGE YOUR LIFE | NS

@

iy ASCENTIN

Extraordinary
rotection

or life’s - : ]

extraordinary * Extraordinary

rotection
or life’s
+ extraordinary
passions.

passions.

Ability &
Independence.
Redefined.

Help us help our
environment.




Carjackers:==
Your Iong-term parking spiot aaits.
=

PROSECUTOR'S
OFFICE

nnouncement was paid for with forfeiture funds

National Obie Award-winning Outdoor & Transit campaign

ar

Secondsto carjack.

Years of hard time.

king led to three
nd more than two decades in prison for Jal

arole in the federal system. Inmates can be : sel
to prisons all over the country, far from home.

Worth it?

If you have information about a carjacking
or see a carjacking in action, please call:

- The Essex County Prosecutor’s Office
- Major Crimes Task Force tips line at:

1-877-847-7432

Paid fo withforeiture fun

'i-;n;; carlackers |

‘Don't let this happen toyou

~ If you have information about a carjacking
or see a carjacking in action, please call:

' The Essex County Prosecutor’s Office

Major Crimes Task Force tips line at: -

z 877-847-7432

Fai for with forfeiture funds.
~




The impact of Outdoor & Transit advertising

With traffic and commuting volume picking up again, consider the visibility and impact that outdoor and
transit advertising can add to your brand awareness. Turn to StimulusBrand to create award-winning creative
campaigns on billboards, bus panels, train cards, posters, and more. Let's put your business on the map and
in the minds of customers ready to do business with you.

eating at
your child.

Even Your Goosebumps |l : \ Linger awhile, for you
Have Goosebumps. Wy W areso beautiful. —raust

\Q uuu

(CASINO RESORT - TUNICA, MS) Edmond, OK
You know when you've struck gold.

Leaders in our field. g\f’gﬁ;ﬁg{gggﬁusmmer

W ¥ Open House - Oct.24, 7pm 2 The Bank
Notre Dame High School - of Princeton

601 Lawrence Rd., Lawrenceville, NJ | ndnj.org BRI ) ankofprinceton.com  Bank Wisely
2D 3 K rl o€ LC 2 .

This Winter,

Vacation Like
A Banchi.

The champions of 9-1-1 Center C
Call 609.409.7272. Learn more at WWW. IXpCOrp com

P\ y W| Old r Adve
d
Consulting + Technology + Outsourcing

el destinations at




StimulusBrand Digital

A range of digital media deployed as part of overall communications programs for our clients. Mix includes:
interactive reports, emails & newsletters, digital ppc ads, landing pages, animated gif files, ads and content

development for social media campaigns.
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Serving the Mid-Atlantic and New England Markets
For a retail dealer near you, call 800.942.7776
or use our “Find a Store” tab online at
www.midstatelumber.com.
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Billy Joel, Van Morrison, The Doors,
The Ramones, Eagles, Doobie Brothers,

Springsteen, Rolling Stones, CCR, & more!
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“Working with StimulusBrand has been a fantastic experience for Philadelphia Insurance
Companies. Tom McManimon provides a thoughtful and creative approach to our branding
and advertising strategy. We are able to introduce a business direction, and Tom delivers
insightful and actionable campaigns that drive our business forward. Whether it be a print or
digital campaign, videos, or a promotion, we consistently come away incredibly impressed.
We have a tremendous working relationship with StimulusBrand, and value the partnership.
I enthusiastically recommend them for all of your advertising and brand development”
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And now, a few words from our clients.

Brian O’Reilly
Executive Vice President & CMO
Philadelphia Insurance Companies

“From the outset, Tom McManimon thought enough to ask us about our business,
our goals, what was working and what was no longer working. Understanding our
target audiences and how to reach them made the difference. The quality of work at
StimulusBrand is exceptional. That was a ticket to play. And they continue to deliver”

Kristine Miechowicki
VP, Marketing

Prudential Mortgage Capital Company

“Brown & Brown Metro developed a “rebranding” campaign that was superbly
directed and designed by Tom McManimon at StimulusBrand Communications.
From logo and print collateral design, advertising, and website development, as well as
content and guidance, Tom has always been on target with forward thinking concepts,
design, ads, website, etc. We've used Tom’s services in the past and will continue to do so.
I highly recommend him and Stimulus Brand Communications for all branding,
marketing and design needs”

Plollis 1o Japic

Marketing Manager
Brown & Brown Metro
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